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xperience the quality of custom cabinetry inspired by today’s lifestyle.
Designed just for you by Kirshman & Associates, a design team you can trust.

• Custom and semi-custom cabinetry.
• Countertops in solid surface, granite, quartz, 

concrete, marble, cultured marble, laminate, & more.
• Bath & Cabinet Hardware — one of the largest 

selections in the area.

�

Bill Kirshman, CKD

See our showroom in The Shoppes at Parkview Hills

3325 Greenleaf Blvd.   Kalamazoo, MI 49008

Open Monday thru Friday, 9:00 – 5:00 • Saturday and evenings by appointment
(269) 353-1191

View our showroom online at www.kirshman.com

Kitchen & Bath Design Studio

or the ultimate in creative and functional design

Kitchen & Bath Design Studio



See your heart in 
a new way.

David H. Doan, M.D.

According to Dr. Doan, seeing is believing. Unlike other 

screenings, the Bronson Heart Scan reveals visible evidence 

of heart disease—giving people time to reduce their risk of 

a heart attack. “Some of my patients need to see the evidence.

Then, they can accept a more aggressive level of treatment—

such as taking medication, changing their diet, adopting 

exercise.”

Of the hundreds of people who have taken the Bronson Heart

Scan, one in five scored at a significantly increased risk for 

a heart attack—even though they had no symptoms. Don’t

ignore your heart. Call (269) 34-HEART to schedule. For men

35+ and women 45+. No physician referral required.

The Bronson Heart Scan
This CT scan shows calcium
build-up—a sign of heart
disease.

bronsonhealth.com



100 west michigan avenue, suite 100  kalamazoo, mi 49007  www.greenleaftrust.com  269.388.9800  800.416.4555

Financial Security from Generation to Generation

Some specific results:
Would recommend Greenleaf Trust 100%

Accessibility and friendliness 100%

Effectiveness of communication 99%

Timeliness and accuracy of information 99%

Focusing on resolving key issues 100%

Attentiveness and responsiveness 100%

Relevance and usefulness of investment plan 97%

Frequency of contact 99%

Understanding of investment objectives 97%

Client Treatment Satisfaction 99%

2006 Client Satisfaction Survey Results:

Investment Management/Personal Trust

Client satisfaction survey completed in 
January 2006.

Surveys sent to all investment 
management/personal trust clients.

Greenleaf Trust is committed to continuous 
improvement, and we are striving for 
100% across the board.



When you have a building constructed, you depend
upon a construction company to actually live up to
these words. CSM Group has a reputation for doing
just that. As Construction Management specialists, we
have the expertise to make solid decisions. Owners
trust our judgment—and we earn their trust every day.

It’s performance that generates customer loyalty. 
Let us earn yours.They’re just words, until the 

millions involved are yours.

Judgment.

Integrity.

Professionalism.

Galesburg, MI • Grand Rapids, MI
www.csmgroup.com • info@csmgroup.com J.
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It can’t be done, period! The stories in Encore can’t be put into
precise categories and listed in perfect, tidy rows and columns
on a spreadsheet. I know because I tried to do just that and

failed miserably as I prepared to write this
final column of the season, looking back at
the stories we have published to see how
they might relate to each other. 

The lead stories are simple because
“lead story” could be a category, and I would
be able to kickoff the list with Bill and
Nancy Cubit, who graced our cover in
September. That being easy I then created
four columns titled historical, life styles,

emotional and travel, figuring all of the stories would fit into
one of the columns. These groupings worked for one issue but
then began to break down as I recalled that we have as many
reasons for publishing a story as we have stories. My neat little
columns to accommodate my “left-brained personality” just
don’t work, so I won’t be able to provide you with a handy
spreadsheet for your review. I will, however, share with you a
few of my favorites from this past season, anticipating that you
may be inspired to share an idea with us for a future story.

I need to start with the caveat that the lead story in every
issue is one that I treasure for some reason or another. Often
this happens because I feel as though I have made a new friend
by the time the issue is ready to go to press. That said, I’ll get
back to the other stories that topped my list. As an occasional

visitor to the Kalamazoo Farmers’ Market, I really enjoyed
learning more about its history. I also appreciated being part of
telling Ron Dundon’s story of being revived from cardiac arrest
during a hockey game and then dedicating much of his spare
time to making sure other sufferers of the condition will be as
lucky as he was. I also enjoyed reading the history of Okun
Brothers Shoes, and the story of Don Ramlow and his involve-
ment in the All Ears Theatre project. The final one on my short
list of favorites was the Bill Krasean story. As an avid reader of
his work for many years, it was really great to get to know the
personal side of the man behind the words.

It is always risky to pick a top few stories from an entire sea-
son. I wouldn’t even consider trying to pick a number one
because my choice is no more relevant than that of any other
reader. I would expect that a survey of our readers would bring
back many different responses to a “favorite story” poll, which
is exactly the point of what we try to do every season — present
a variety of stories so there is always something for everyone to
enjoy. As we close the year, we are, again, asking for your sug-
gestions for interesting stories for the next season.

We look forward to your e-mails, letters and phone calls. See
you in the fall.

Rick Briscoe
Publisher

FROM THE PUBLISHER

Rick Briscoe
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THE BETTER THE TRAINING, THE TOUGHER THE NEST EGG.

Because we’re one of the top 100 U.S. companies for employee training and 

development (Training magazine, 2005), our financial consultants are ready and 

well-equipped to give you their very best objective advice.  With us in your nest 

egg’s corner, you can take on the world. Call today for more information.
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take a look at

life in Paris.
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For Kalamazoo Kings

General Manager JOE
ROSENHAGEN, it’s

all about the kids.

26

A childhood interest 
in birds turned into

a career for CALEB
PUTNAM.
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Pathologist Nigel Bramwell
and dentist Mark Allen have

been instrumental in the
continued success of the

KALAMAZOO
MEN’S RUGBY

FOOTBALL CLUB.
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JAN UNDERHILL’s
life is full of deep diving and

graphic designing.
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Be they youngsters in the
audience, those he’s tapped
to help him run his show,
or players barely past their boyhood,
the efforts he puts forth for
them are enough to earn
him a royal title.

Story and photos by Robert M. Weir

A Kingof
Kings
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OE ROSENHAGEN is having entirely
too much fun. Laughter and banter,
hugs and high-fives and a broad boy-

ish smile couched in a round, jolly face
are his tools of trade. Fans of the
Kalamazoo Kings know him as the
team’s general manager, frolicking
through the stands, flinging Frisbees
and hurling t-shirts, and then chatting
with adults and gathering children
around him while the Kings and their
opponents play their game — baseball
— on the diamond at Homer Stryker
Field. 

J

Joe Rosenhagen
played baseball in
high school and
college and still
enjoys putting on
his glove to shag
flies during Kings
batting practice.

Longtime Kalamazoo area sports
fan Suds Sumney shows Joe

Rosenhagen some of the stories
he has had published in southern

Kalamazoo County’s weekly
Commercial Express.



But Joe, 47, has a serious side,
too — that of a behind-the-scenes
“way shower” for Kalamazoo’s poor-
er youth. He reminds them to get
good grades, be kind to parents and
siblings, and stay off drugs and out
of gangs. His success stories — and
there are many — are his trophies,
even more valuable than the
Frontier League championship the
Kings earned in 2005. 

To blend these two jobs, Joe
works 15 hours a day. He loves
every minute, and people love Joe. 

Come. Let’s shadow him and
share his exhilaration and exhaus-
tion on a typical game-day Friday
(this particular Friday — July
29, 2005). 

Connecting With Others

9:00 a.m. Joe Rosenhagen is in the
Kings clubhouse. Three players — his
“boys” — are with him, discussing their
pending visit to the Kalamazoo County
Juvenile Home where they will play soft-
ball with the home’s residents as part of
the Kings community outreach. 

9:30 a.m. Joe, along with Louie, one
of two Kings mascots, hop into the
team’s Gator golf cart and drive to
Kalamazoo’s north side neighborhood.
There, Joe tells young people free tickets
are available for Kings games. He asks
them what they want to be when they
get older and reminds them to stay in
school and respect their elders. “We’re in
this business for the love of people in
our community, especially our kids. We
happen to love baseball, too, and that’s a
bonus,” Joe says. The Kings organization
won the Governor’s Award for the most
outstanding corporate citizen in 2005.

11:00 a.m. Joe is in his office, talk-
ing on the phone with the team’s insur-
ance agent. A player had a disability
injury and Joe’s submitting the claim.
The team has played 12 games in 15
days. With bus travel in between, there
are no vacations. Fatigue and injuries
are common. Few companies offer
insurance. Premiums are expensive.

11:15 a.m. Char Sumney enters
Joe’s office. She pours candy into a bowl
on Joe’s desk and reminds him to stop
chewing tobacco. Char and her hus-
band, Suds, host two Kings players in
their home. 

11:30 a.m. Ryan LaPorte, the team’s
assistant general manager, bounds into
Joe’s office. Now 16, he’s been with the
club since he was 11. Ryan’s dad and Joe
played high school and college ball at
Hackett High School, Jackson
Community College, and Western

9M A Y  2 0 0 6  •  E N C O R E

Sue Johnson, Sue Rosenhagen and Katie LaPorte present smiles as they serve customers who want to
take a Kings souvenir home with them.

Kids love
Lulu the
Lioness,
one of
two Kings
mascots.



Sixteen-year-old Ryan LaPorte is the Kings assistant general manager. Ryan has been helping the Kings
since he was 11.

that the Barn Theatre
in Augusta was originally
a dairy barn?

(See details on page 68.)

Did you
know…
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Michigan University. They were junior
college All-Americans. The party grows
when Lucy Comartin, ticket office man-
ager, enters. But the mood turns serious
as she and Joe discuss a roster change. A
new player will join the team — and
another will have to be released. The
decision is imminent because the Kings
can only take 24 players on the road,
and they will leave for Evansville, Ind.,
after tonight’s game. Frontier League
rules complicate the matter. Every team
must consist of 11 rookies, seven one-
year players, a combination of five two-
year and veteran players but no more
than two veterans at one time. No play-
er can be over age 27. “You see more
dirt on the uniforms than any other pro-
fessional league. The kids are hungry.
They’re on their way up and want to get
to the next level,” Joe says.

11:45 a.m. Tae and Quincy, two
young teens, refill the small room when
Char and Lucy leave. Tae and Quincy
have been cleaning bleacher seats. Tae is
a regular, having worked for most of the
season. Quincy is Tae’s cousin. It’s his
first time at the park. Joe asks Quincy if
he wants to come back and work every
home game. The pay is $5 an hour.
Quincy says he does. “You’ve got to stay
out of gangs to work here,” Joe says.

“And you’ve got to stay in school, do
your homework and stay up on your
grades.”

Then Joe tells his own story: “I was
going to drop out of college, but I was
dating this beautiful woman, and my
mother said I’d never win her heart if I
didn’t have an education.” Joe’s
subject — girls — and his “Uncle Joe”
enthusiasm enrapture the boys. “So I
decided to stay in school, and I married
her.” He gives Quincy his business card.
“Be here or call me if you can’t make it,”
Joe says. “Just like baseball — three
strikes and you’re out.” 

11:50 a.m. The boys leave. Joe says,
“Tae’s uncle was shot by a gang. Unless
you walk through the neighborhoods,
unless you go door to door, unless you

go into their homes and eat with them
and do things with them, you don’t real-
ly have a clue about what goes on. The
community ignores it and then wonders
why we have to build more jails.”

11:55 a.m. The phone rings.
“Marcus, my man, I want you to come
and see me. I want you to run the club-
house next year. It’s a lot of work for a
little money. Are you back in school?
Are you being good to your mom and
dad and sister?”

12:00 noon. Joe engages three adult
men and a woman sitting in bleacher
seats behind home plate. He asks if
they’re making their rent payments. He
invites one of the men to join Bible
study at 1:30. The conversation switches
to good local restaurants. Then Joe picks

Rosenhagen

“Be here or call me if you
can’t make it,” Joe says.
“Just like baseball — three
strikes and you’re out.”

Sixteen-year-old Ryan LaPorte is the Kings assistant general manager. Ryan has been helping the Kings
since he was 11.
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Need we say More?

At Allen Edwin Homes, we believe in giving people what they want.

That's why we offer you MORE CHOICES for your new home.

MORE Locations
 – Currently building in 11 different area neighborhoods

MORE Award-Winning Home Plans
 – Over 30 custom plans to choose from priced from the 140's to 400's,
     including our exciting new line of BIG homes!

MORE Selections
 – Choose everything from paint colors to floor coverings at our in-house Design Center

MORE Quality
 – Name brands like Kohler, Peachtree, GE, Corian and Owens Corning

MORE Convenience
 – Two condominium communities for maintenance-free living! 

MORE Amenities
 – Neighborhood pools, scenic trailways and open space communities

You Desoo ess ree ve Morr roo err

Introducing
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up a towel and helps Tae and Quincy
clean seats. 

12:30 p.m. Under the stands, Joe
talks to a beverage vendor who is
replacing empty kegs. Joe carries a bag
of cans to the Kings recycling station.
Brad Roumaya, an employee of the
Radisson Hotel, which manages Old
Burdicks’ concession at the ballpark,
agrees to donate food at cost for a party
to honor Kings employees and volun-
teers. 

12:40 p.m. Outside the clubhouse,
Wes Crawford, the Kings pitching
coach, introduces Joe to his nephew and
father. The lad looks around, agape. It’s
his first visit to a professional baseball
park. 

In the locker room, players are in
various states of undress. Third baseman
Justin McCain crows over his recording
of the previous night’s tremendous vic-
tory. Lucy, the only woman allowed in
the locker room, passes out paychecks. 

In his office, Joe takes a phone call
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from a fan who wants five box seats for
tonight’s game. The only box available is
near third base. Joe takes the tickets to
the will-call window. 

1:00 p.m. Joe cruises the grounds
again. He pulls a weed from a crack in
the sidewalk. “The Kings have the only
grounds crew in the Frontier League
that’s not hired by the club,” he says.
“We lease the field from the city, and the
grounds crew comes with the lease.” He
walks to the nearby Department of
Parks and Recreation building. He asks
a pretty receptionist, about 20, if she’s
going to the game tonight. She is. She
thinks one of the players is cute. Joe
smiles. “You know, I think he’s attracted

to you, too.” Denise Segal, a city
employee, asks Joe for 140 free tickets
for young people, age 14 to 17, who
have worked to keep Kalamazoo’s parks,
cemeteries and neighborhoods clean. Joe
honors her request. 

1:15 p.m. In his office, Joe places a
phone call, making sure there is enough
money in the Kings account to cover
player expenses on the road. The person
on the phone asks about reserving one

of two outfield party decks, which rent
for $500 to $1,000. “They’re booked
every day except Sunday of Labor Day
weekend,” Joe replies. 

1:35 p.m. Justin, the player who
has been injured, enters Joe’s office and
asks about his workman’s compensation
claim. Joe dials a number in San Diego,
Calif., Justin’s home town, and makes
arrangements for treatment on the West
Coast. Justin is 24 and has been playing

Rosenhagen

Kings players become personal heroes for young fans who seek their autographs after
every home game.

Dozens of youngsters gather around “Uncle Joe”
for a rousing rendition of “Take Me Out to the
Ball Game.”
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We care…when you can’t
put your best foot forward
• Bone & Joint Surgery

• Diabetic Foot Care

• Sports Medicine

• Physical Therapy

• New Patients Welcome

• 1212 South Park Street,
Kalamazoo

DOUGLAS F.
BREWER, D.P.M.

GEOFFREY E.
CLAPP, D.P.M.

RICK W.
TILLER, D.P.M.

K A L A M A Z O O
FOOT SURGERY, P.C.
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pro ball since 19. He’s a left-handed
pitcher, a valuable asset. His disability, a
shoulder separation from throwing,
could end his career. 

2:00 p.m. Ryan reports his concern
about the number of game balls needed
for the remainder of the season. “We
should be able to get through a game
with 72,” Joe says. “We used 96 last
night,” Ryan replies. “Umpires wouldn’t
be so willing to toss out balls with a lit-
tle smudge if they had to pay for them,”
Joe complains. Frontier League baseballs
cost $3.50 each. 

2:15 p.m. Joe makes a phone call
regarding his home utility bill. At the
end of the conversation, he asks the per-
son on the phone if she’s coming to the
game tonight. He smiles and shrugs,
miming: “It doesn’t hurt to ask.” 

2:30 p.m. Joe realizes he’s missed
Bible study with his players. Tears well
in his eyes. “I’m sorry. I get emotional,”
he says. “It’s a big part of who we are.

It’s a big part of who I am. If I’m on my
own, as a human being without the
Lord, I’m done. He’s the one who gives
me strength every day.” 

2:35 p.m. Joe passes out Kings caps
to Quincy and the adults he had ban-
tered with in the stands that morning.
All don their caps with pride. The team’s
on a winning streak. The games have
been exciting. Tae is already wearing his
cap, and Joe gives him a bear hug.

2:45 p.m. Lucy reminds Joe to call
his wife. Becky Smith, the Kings sales

manager, intercepts him with an urgent
situation regarding a block of tickets for
a local business. Joe produces a stack
from his file cabinet, situation resolved.
Joe, who lives in Schoolcraft, dials his
home telephone number. Sue
Rosenhagen doesn’t answer. Joe senses
he might be in trouble. 

Pregame Preparation

3:00 p.m. Players congregate and
exercise on the field. Manager Fran

“We’re in this business
for the love of people in

our community, especially
our kids. We happen

to love baseball, too, and
that’s a bonus.” The young fans love the hats that Joe Rosenhagen gives away during the game.



Fine Shows 
and

Fine Dining.

A great Kalamazoo 
tradition!

IT’S ALL A MATTER 
OF TASTE!

For reservations 344-7700
Across from the airport
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Should you be in –
or out?

Get timely information on the 
stock market, as well as on other 
pertinent investment topics, such as 
market conditions, industry trends, 
economic factors and special 
situations nationwide, from the 

acclaimed for quality research.

Please contact me today for free 
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Riordan lobs pitches to coach Crawford
who is hitting infield grounders to
Ronnie, a Comstock High School stu-
dent with professional athlete aspira-
tions. His father, Ron Keifer, watches
with pride. “Ron has raised his son by
himself,” Joe explains. “You never see
them apart.”

3:15 p.m. The Kings begin batting
practice. Ronnie and Arnold join players

who shag flies in the outfield. “Most
professional clubs never allow kids on
the field,” Joe says, “but this happens
every day here. All of our players are
accommodating.” 

3:30 p.m. Joe sits in the dugout,
watching players hit, then continues:
“Arnold came to us three years ago. Bill
Wright (the Kings president) saw him
and his sister out front, collecting cans

Rosenhagen

Diane (Mama) Jones and Lucy Comartin enjoy the game from a special section of the stands reserved
for families who have taken Kalamazoo Kings players into their homes. Diane is the Kings host family
coordinator, and Lucy is the Kings ticket office manager.

Families who host Kings players are readily identifiable by their distinctive shirts.
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so they could buy a ticket for a game.” Joe’s voice cracks:
“Bill said, ‘Hey, come on. I’ve got tickets for you.’ Arnold
asked me for a job. And now look at him out there. Arnold’s
14, and he’s the only income in his household. He deserves a
break, and we’re giving him that.”

3:50 p.m. Joe is called to his office. The Evansville gen-
eral manager is on the phone. The hotel where the Kings are
to stay in Evansville won’t have their rooms ready when they
arrive in the morning from their all-night bus trip. Joe calls
Indian Trails bus company and arranges for the team bus to
leave Kalamazoo at 7:30 a.m. rather than after the game. As
soon as Joe hangs up, the Evansville general manager calls
back. The hotel has now come up with 10 rooms. Joe calls
Indian Trails again and reverses his previous call. It’s 379
miles from Kalamazoo to Evansville, eight hours by bus. Joe
would rather have the team travel overnight. 

4:00 p.m. The Kings play-by-play announcer, Mike
Levine of WQSN Radio, enters Joe’s office. He and Joe tape
the pregame interview, which will be aired more than two
hours later. Mike asks Joe about the previous night’s victory, a
10-to-9 win that featured a Pete Pirman “walk-off homer” in
the bottom of the tenth inning. “In the five years we’ve been
here, that’s the best baseball game I’ve been involved in,” Joe
says. “Pirman’s homer was huge. But we wouldn’t have been
there if it hadn’t been for Timmy Brown, who hit two mam-
moth shots that kept us in the game. I’ve got to tip my hat to
a lot of guys. It was a team effort, especially the last three
innings. We’re a game up on everybody now, sitting in first
place by ourselves.” Joe and Mike then record three more
interviews, one for each of the three games the Kings will
play in Evansville. Mike travels with the team; Joe does not,
although he would love to. 

4:20 p.m. Sue Rosenhagen arrives. As Joe had described,
she is beautiful in an earthy way with a broad smile and glow-
ing eyes. They embrace. He’s not in trouble. Sue runs the sou-
venir concession and asks Joe’s opinion regarding the price of
special windbreakers that have been worn by players. 

4:30 p.m. Fans who reserved the Right Field VIP Party
Deck arrive. Joe makes sure food trays are ready. The team
has completed batting practice and returns to the clubhouse.
Joe talks with the player who is favored by the Parks and Rec
receptionist. The player’s eyes light up. He admits to having
noticed her, too. 

4:40 p.m. The visiting team takes the field for their pre-
game drill, and Joe assembles six players for Bible study.
Employing the theme, “The Armor of God,” they discuss
temptations of being a professional athlete — seduction,
drugs, alcohol, gambling, stealing, lying, cheating. 

5:15 p.m. Joe, manager Riordan and coach Crawford
assemble in Riordan’s office. “This is one of my favorite times
of the day,” Joe says. Ryan brings in food as the team’s brain
trust plans game strategy. Mike Levine records Riordan’s

(continued on page 64)

Kalamazoo Promise

Wealth is oft the twin of greed
With deafness for the cries of need.
Unique is he, of diff ’rent mold
Who deigns to share his gift of gold.

Unselfishness, shone at its best
In this unusual bequest;
Gives youth the opportunity
Of education’s legacy.

Some think that wealth is coins of gold;
But greater wealth the hands can’t hold.
A brilliant mind’s of untold worth;
Which, with this gift, might have its birth.

Those secret hopes, once lost in tears;
Revived without financial fears.
It must be by the gods designed —
This plan to aid young, fertile mind.

Quality of man is driv’n
By what he does with what he’s giv’n.
Names of benefactors live;
Enduring through the gifts they give.

Gen’rous donors did their share
With gifts almost beyond compare.
Recipients now must not fail
To work to reach their Holy Grail.

The chance to elevate their scope
To heights they never dared to hope,
Is proffered by this dream-come-true.
Now, “What you do is up to you.”

Our thanks be etched upon the bier
Of all the donors who gave here;
Who “moved the earth” as they decreed
They’d help our youths in life — Godspeed!

It seems no lines are apropos
The gratitude of us, to show
To those who have decided to
Do all this good in Kal’mazoo.

By J.C. Breneman, M.D.

Dr. Breneman says he writes poetry for pleasure. “Certain occasions
seem to stimulate me,” he says. Last year The Kalamazoo Gazette, in
Dave Hager’s column, published a poem he wrote about John Brown’s
retirement from Stryker. He has also authored the Stryker story and
four food-allergy textbooks. Dr. Breneman, now retired, practiced
allergy immunology in the Galesburg/Comstock area for 51 years.
He resides in Comstock Township.
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addie and Elijah Isch, Vicksburg 
Sunset Elementary school stu-
dents, are looking forward to

summer vacation. While they anticipate a
routine, fun-filled summer of rural lake
living that includes swimming, boating,
tubing, and relaxing along the shore,
lodged in their memories forever will be
fond recollections of their last year’s
break — when they learned how to do
things the Parisian way.

Mike Isch, the children’s father and a
market manager for RPA Process
Technologies in Portage, was, a year ago,
heading to France for several months to
work out of the branch office there. To
avoid making the tedious but necessary
trips back and forth to be with his young
family, and at the same time to give them
a unique overseas experience, he decided
to take them along.

But there was a complication: Wife
Heather’s career as LKF Marketing’s senior

Taking Care
of Business
With the
Family
By 

Penny H. Briscoe

The Isch family in their home on Barton Lake in Vicksburg: Heather and Mike (in back) and Elijah and
Maddie (in front).

A favorite place to visit for Heather and Maddie
Isch was Park Buttes de Chaumount, which was 45
minutes from their apartment by Metro, at the out-
skirts of Paris.  From here they enjoyed views like

the one to the right that Heather caught on camera.

M
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account executive. 
“Mike came home and said, ‘What

do you think about going to France
for’ — I think it started out as three
months. I said, ‘I don’t know. We’ll see
how Carol (LKF owner) feels about the
whole thing.’”

Heather walked into the office the
next day and light-heartedly approached

Carol Fricke: “How would you feel about
having a satellite office in Paris, France? 

“She just kind of looked at me and
said: ‘Well, for how long?’ So I started to
tell her what was going on, and she said:
‘You have to go, and we’ll figure out how

to make it work.”
And that’s the short story about how

the Isches were on a plane a few weeks
later, headed overseas to enjoy the fasci-
nation and enchantment of Paris, as a
family, for what ended up being a two-
month stay.

“It was a big transition for the kids,
living in Paris. We are used to the coun-

try, and they lived there in the city,”
explains Mike. To support her father’s
comment, Maddie, now 8, recalls her fear
of the traffic: “When crossing the street,
there were so many cars going fast.”

Living in a small, furnished apart-

ment in the heart of downtown, the four-
some made the most of a life they grew
to love. They became accustomed to
alternating between the elevator or the
stairs to come or go from their fifth floor
residence, they either walked — or trav-
eled on the Metro — to their daily destina-
tions, they routinely attended playgroups
with others from around the world, and

instead of shopping at a grocery super-
store, they frequented local specialty
shops to pick up supplies. Mornings and
early afternoons were devoted to explor-
ing, as Heather and the children learned
to expertly make their way around the

The world has grown smaller as more and more

business is conducted internationally. And more

and more American families are living with that

reality as the trend continues.
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city while Mike was at work. 
By 3:00, back at their now-familiar

lodgings, the kids took a break and hun-
kered down in front of French TV to wait
for Dad to return home — and to allow
Heather time to access the Internet to go
to work.

“That time consisted mainly of e-mail,
conferencing, and phone calls. We had a
few glitches, but for the most part I think
the clients were excited to use the technol-
ogy, and, obviously, I had hands and feet at
the office to do what I couldn’t do.”

eather said that immediately  
upon realizing that this overseas 

trip would become a reality, she
and Carol began the search for interna-
tional cell phones and computer software
and hardware. 

“I have several clients who do inter-
national business, and I was in the middle
of a project at the time. I was actually
researching video conferencing software
to integrate with some of their web appli-
cations that we were developing, and
some online customer tools. 

“With that in mind, the trip actually
gave us the ability to test some of the
tools we were considering recommending
for the client. So we decided to use a pri-
mary communication mode through an
Internet-based phone service called Skype
and iChat, which allowed me to do video
conferencing.”

Heather credits the use of some of
Mike’s company’s office equipment in
France with making it through two
invoice cycles. Information for the billing
was faxed to his office from LKF’s
Kalamazoo office. “It resulted in reams of

Park Monceau is the Metro stop the Isch family
used frequently as they went about their daily
routine while living in Paris.

H
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paper that I made edits to and approved,
and then he carried it back. I think that
was the biggest challenge.”

Heather worked fewer hours in
France than if she had been in
Kalamazoo, but working from her home
was not entirely new; she maintains a
home office for some of her local work. 

She explains that about 50 percent
of her client base is business-to-business
and global. “So for us to have the experi-
ence of living in a different culture,
dealing with translation and how to do
business there, that was good for our
company.”

Heather also recalls research she was
able to do — on European trends for a
client in the eyewear industry. “I took a
lot of pictures of store displays and how
they did things there because it is very
different than how we do it here.”

In her journal, she noted fashion
trends not commonly seen in the
Midwest: “Women are not afraid of color.
They love red shoes and pink bags. I

As a businessman who has traveled around the
world, Mike Isch has been to every country in
western Europe. Here he is pictured in France,
where last summer he took his family to live with
him for two months and avoid so much commuting.

Jim Gilmore Enterprises
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Kalamazoo, Michigan 49007
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think the scenes that I will remember are women riding bicy-
cles in their dresses and high heels — this includes Vespas.
Also, the image of women beautifully dressed, high heels, frilly
skirts, pushing a stroller through the park or down the street.
Often they are talking on a cell phone.”

Heather laughs as she recalls the three-week period when
Mike’s mother, Carol, was in Paris with them: “I think she had
a whole different perspective after living with us for three
weeks. It was kind of comical because every night at eight
o’clock we both had laptops hanging out of our fingers. One 
of us was on Skype and the other was clicking away, and we
often worked until midnight.

“I’d do a couple of conference calls, and we’d go to dinner
and then come back and work some more. You’d just have to be
willing to work when your customers were working, which isn’t
necessarily the time zone that you are in.” 

On one of Mike Isch’s days off while living in France, he and his family
visited Chateau de Bizy. Seated next to him are his daughter, Maddie, and
son, Elijah.

A favorite place for Heather to take her children while living in Paris was
to the community pool along the Seine River. Each year the city puts in a
new “temporary” pool for residents to enjoy, at the cost of $7 million.
Pictured here are Maddie (left) and Elijah, holding Ashlyn, the daughter of
Damien and Jennifer MacCord of Vicksburg. Damien also works for RPA
Process Technologies and lived in France with his family for a year in
order to more conveniently conduct company business. Jennifer also
spent time with Damien when he was in England.
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Heather also cited flexibility, the abil-
ity to multitask, and organizational skills
as necessary to make such a situation
work. “And you have to be willing to
work really weird hours.” 

She complimented her employer:
“Overall, the company was very accepting
of the situation, not without some hard-
ship, obviously, but very supportive. I am
not sure everybody would be.”

Carol says: “It was almost as if she
never left, with e-mail and voiceover
Internet technology and so on, and
because of her work ethic. Her clients
have confirmed this also.

“When you have someone like
Heather working for you, you want to do
everything you can to accommodate her
needs so she never has to choose between
the organization and her family.”

Carol says she has had enough inter-
national experience to know how valu-
able such an adventure has been for the
Isch family, and for LKF Marketing’s
clients who do business in international
markets. “We learned that we don’t have
to be physically present at the office, so
we can all now experience greater free-
dom by operating from all locations.” 

nd what concrete lessons did Maddie 
and Elijah learn? “A lot of people, 

before we left, said the French
people didn’t like Americans, and when
we went there, we figured out that that’s
not true at all,” recalls 10-year-old Elijah.
“Very, very, very rarely did we run into
somebody who was kind of rude.” His
explanation for why people told him that:
“Talk is cheap — and they have never
been there.” 

Elijah reflects on going to the fruit
market on various occasions. A young
French boy there, the son of one of the
merchants, could hardly speak English,
but the youngster tried to speak to Elijah
because his father could speak English
and wanted his son to learn it, too. Elijah,
in turn, at the urging of his parents, tried
to speak French. 

Maddie’s parents were surprised and
impressed with how much their children,
Maddie, in particular, picked up in such a

A
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short time. And both Isch children say they
want to learn French in school some day.

Both Elijah and Maddie were
intrigued by French food. They, naturally,
loved the pastries but seemed most fasci-
nated by the cereal that they said would
be a chocolate cookie in the United States
although it was actually a breakfast food.
Elijah enjoyed all the steak, cooked rare,
that he ate in restaurants and says he
learned to experiment more with food he
would not have eaten prior to the trip. “I
used to hate salmon. The salmon in
France tastes much different than what
we have here.” 

And while their apartment was tiny
compared to their home along the shore of
Barton Lake, Elijah said he doesn’t feel any
more fortunate because Americans have
bigger houses: “I don’t like smaller, but I
don’t think we are luckier. They are used
to the small apartments (in the city), and
we are not. It is just the way they live.”

As his children explain their impres-
sions of France, Mike, proud and some-
times surprised at their comments, says
he believes that one of the advantages of
his frequent business travel is that they
have gained a broader exposure to other
cultures. While he names people the fam-
ily has met from around the world,
Heather shares that they have hosted
many a dinner or other informal event for

international guests. “We have taken a lot
of people to see Lake Michigan,” she says. 

Mike shares an observation he made:
“In France you go to dinner all the time
with people, but you don’t usually go to
their house; you have to really get to
know them well before being invited to
their home.”

The result of Heather’s international
experiences is that she sees the need for
her children to have the education to sur-
vive in a global economy, including learn-
ing language skills. “I want my kids to be
exposed and understand that there is a
different culture besides being an
American. I think they learned in France
that we were there in their country, and
we needed to respect that they did things
differently than we do and so try to do it
their way while there.”

Mike, however, raises the question:
Which language? “Heather talks about
language skills: They are nice to have, but
I don’t know what language you would
pick to learn. The reality of it is that we
are really spoiled by the way it is — that
English is the language of business.”
Mike, who admits to knowing just
enough Spanish to cover basic needs
while traveling in countries that speak it,
does believe strongly in fostering cultural
sensitivity. 

Heather, who is able to speak just a

While the Isches’ apartment in Paris was considerably smaller than their Vicksburg lake home, they
were very comfortable.  Pictured here is the kitchen.
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little French, recalls a ritual she and a
French bakery employee had. “Bonjour
Madame,” Heather would say, and so
would the children. The lady would smile
from ear to ear, Heather says, and always
talk to the kids — and greet Heather in
English. “I think it can be all about atti-
tude,” Heather says. 

ike, although not with Heather 
and the kids during the workday 

in Paris, has, however, had a
vast amount of experience with other cul-
tures. He has spent the last several years
interacting with business people from
around the world, so much so that he has
become a self-taught authority, of sorts, in
international relations. When asked
where he has done business, he chuckles
and starts his list: Every country in
Western Europe, Russia (Siberia, in par-
ticular), the Czech Republic, China,
Japan, India, Thailand, Taiwan, Malaysia,
Singapore, Hong Kong, Indonesia, Japan,
the Philippines, Northern Africa, Saudi
Arabia, United Arab Emirates, and South
America. Finally he gives up, being rea-
sonably sure he has named most of them.

“I have been with RPA for 11 years
and have been doing this job for two and
a half. I have always traveled some, just
more and more and more. I have been all
over Western Europe multiple times
because they all have oil or engineering
firms or process licensors that service the
oil industry. Because these are big capital
projects, you sell to a lot of different peo-
ple, not just one person. One project may
have a U.S. licensor, Korean engineering
firm, and Indian end user.”

Mike sells liquid filtration systems for
industrial fluids. “We filter a lot of water in
the process industry, in chemical plants,
paper mills, oil refineries, on oil platforms.
We also have a division in France that
makes filters for the mining industry.”

While Mike’s primary responsibility
is the petroleum market, he also has all
the markets for Asia Pacific. “The oil
industry is the biggest piece of my busi-
ness, so more of my time is spent sell-
ing in oil refineries, platforms and pro-
duction rigs. 

M
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“This is really a project business, and
it corresponds with the expansion of the
oil industry. We opened an office in
Beijing last year. We have five people in

that office working for me. We are open-
ing an office in India this year, and we
have an office in Brazil.” 

Ronningen-Petter when Mike started
there 11 years ago, the company bought
Group Aoustin in France and changed its
name to RPA Process Technologies. Two of
RPA’s French facilities are manufacturing,
and there is a sales office just north of
Paris. “The reason I went there was to
work with the sales people in that area.
We promoted a regional manager into a

sales manager position, so I went there to
work with him. Also, I have a guy who
works for me and covers Europe, the
Middle East, and Africa, so I went to work
with them to get a better understanding of
what they do and how they do things, and
to try and give them a feel for what we
need to do as far as growing sales.”

Mike is adamant that it is not the
goal of the company to teach employees
from other countries to learn the
American way. “Our goal is to show them
what our expectation is and allow them
to get there their way. The only struggle
is, in particular, that when you are dealing
in other countries, because we are an
American company, there are certain
things that we can’t do ... like with boy-
cotts. There’s always a struggle because
they just don’t understand. They (France)
don’t have many countries they boycott.
But we have found over the years that it’s
not productive at all to try and get them
to do things just like we do them.”

Mike speaks of the importance of
relationships in the French culture. “In
France, relationships are very important.
In some ways it is very similar to an Asian
culture; not quite as pronounced, but you
have to develop a relationship before you
can move forward to get anything done, 

(continued on page 68)

Elijah Isch was attracted to this Peugeot concept car when the family was on an expedition near the
Arch de Triumphe, an upscale shopping area in Paris.

The Isches enjoy the landscape in Giverny, home of Claude Monet’s garden, two hours outside of Paris.
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“There weren’t any other
kids interested in birding

in my area, so it took
me a while to become

comfortable with myself
about my interest,”

remembers Caleb Putnam,
a young local expert in

man’s feathered friends.

By Dan Pettee
E N C O R E  •  M A Y  2 0 0 6

HEY SAY that in the springtime, a
young man’s fancy turns to love.
Well, perhaps it does, but for Caleb
Putnam, a young man of 28, his

thoughts turn as well to the avian persua-
sion — that is, to birds. Spring is a major
avian migratory period, Michigan is a
great state for birding, and Caleb has, for
a surprising number of years, been right
in the thick of things.

Currently Caleb holds the title of
Coordinator of the Michigan IBA
(Important Bird Areas) program for the
Michigan, Detroit, and National
Audubon Societies and the Kalamazoo
Nature Center. He and his wife, Sara,
who grew up in Kalamazoo, returned in
2003 to Michigan from Montana, where
they both had worked and earned their
masters degrees from the University of
Montana — Sara in Fine Arts and Caleb
in Environmental Studies.

Caleb has been deeply involved in
birding activities throughout the state
and beyond since his return. He holds

memberships in various ornithological
associations and gives birding presenta-
tions and guided tours throughout
Michigan. As part of that involvement, he
was a team member from  a Cornell
University group that went to Arkansas
in search of the ivory-billed woodpecker,
a bird once thought to be extinct. For
two summers he was a highly successful
Kirtland’s Warbler tour guide in the
Grayling area.

“I’m still fairly young, but I’ve been
involved in birding for some 20 years
now, and have had a lot of experience to
build on,” says Caleb. He credits his
father for his start.

The eldest of four children of Pam
and Jeff Putnam of Lapeer, Mich., where
Caleb was born and raised, he explains
the beginning of his interest: “I was

T Life Is 

Caleb Putnam pauses
on a rural road in
Michigan’s Upper
Peninsula while
searching for owls.



for the Birds

see a lot of animals besides birds, like
frogs and snakes. But it was Mike’s
enthusiasm for the environment in gener-
al that opened up that world for me. It
seemed almost magical at the time,”
recalls Caleb.

Mike Supernault encouraged Caleb’s
ornithological interest for quite a few
years. Caleb says, “He was really my first
mentor. Although I never took a class
with him in middle school, I’d see him
and talk with him almost every day, usu-
ally outside his classroom before classes
began. He was always willing to talk
about the environment and about bird-
ing.”

Birding was a rather unusual interest
for a young boy in Lapeer — and except
for his dad, Caleb was pretty much on
his own. “None of my siblings wanted
anything to do with it, particularly my
brother, Jeremy, two years younger, who
wanted nothing to do with anything I
had an interest in!” 

Typical sibling rivalry, perhaps, but
Caleb also remembers other incidents.
Once, taking a test in a sixth-grade class
in a very quiet room, Caleb noticed a red-
tailed hawk swooping down outside the
classroom window and pouncing on his
prey. “I was so excited,” Caleb recalls,
“that I jumped up and yelled, ‘It’s a
hawk!’” He was teased by classmates,
sometimes mercilessly, about his love of
birds. “Kids would pass me in the school
hallway and yell: ‘It’s a hawk, Caleb.’
There weren’t any other kids interested in
birding in my area, so it took me a while
to become comfortable with myself about
my interest.” 

As a middle-school student, he start-
ed venturing beyond the bird feeder, tak-
ing walks in the woods behind the family
home in Lapeer. He was branching out,
although he was still limited by not being
old enough to drive. Still, on a family
vacation trip to Florida, his father bought
him a record-keeping journal for bird

about 8 years old when my father
brought home a bird feeder and a
Peterson’s Field Guide, long a birding
standard. I was enthralled by the pictures
in the book.” His father left the guide on
the windowsill near the feeder, and Caleb
started watching the birds and checking
the guide — and that was, you might say,
the “baptism” of a birder.

His absorption grew quickly, and
within a few years, Caleb and his dad
were taking hikes, and even traveling to
Point Pelee in Ontario to sight birds dur-
ing the peak of their spring migration. By
the time he reached middle school, he
had become attracted to a number of
environmentally related pursuits. He
credits his expanded interest to Mike
Supernault, a teacher at his middle
school in Lapeer, and a naturalist active
in environmental education. “We’d take
annual field trips to nearby Skinner Lake
where Mike headed up a field trip pro-
gram for the district, during which we’d

for the Birds

The Kalamazoo Nature
Center is a great place for
birding, and Caleb Putnam
spends a lot of time there.
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sightings, and Caleb started keeping
records. “I still have those first journals,
though they’re somewhat the worse for
wear.” He remembers particularly enjoy-
ing and learning from a visit to the J. N.
Darling National Wildlife Refuge on
Sanibel Island, where he saw a variety of
rare and unusual birds.

During his school years, there
were a lot of family vacation
trips — to Florida in the spring,

to Alaska, the Maritime Provinces, and to
the Canadian Rockies on hiking expedi-
tions. His love for the environment and
for birding continued to grow. So did his
library. 

“I quickly discovered that I had to
buy a new bird book for every new place
we visited. That helped me to realize the
tremendous breadth of the field of
ornithology, and of how much I still had
to learn.”

Caleb continued his birdwatching
and learning through his four years at
Lapeer West High School, although the
intensity of his interest diminished, you
might say, taking second place to other
interests, especially athletics. Caleb com-
peted for all four years in track and foot-
ball. In track he specialized in the 400,
the discus and the long jump. In football,
he played quarterback all four years. In

his senior year he led the Lapeer varsity
team to a 7-2 record and within a missed
extra point of the league championship.
Playing those two sports and training for
them, particularly for football, kept him
busy for most of the school year. (It must
be said as well that he also discovered the

opposite sex in high school, and dating
became a part of his busy life.)
Understandably enough, he remained
interested in birding, but pursued it only
as his busy schedule allowed. 

Interestingly, because he played foot-
ball and because his dad was the football
coach, it wasn’t until after he graduated
from high school that he did any birding
activities in the fall. Until then, it had
been a spring and summer activity only.

This changed when he went to Alma
College, where he majored in biology and
minored in math, although he was still
busy, carrying a full academic load, com-
peting in track in the spring, and playing

Putnam

Ray Adams shows Caleb Putnam an area along
one of the Kalamazoo Nature Center’s trails
where he has seen Connecticut warblers.

Kalamazoo Nature Center’s Director of Research
Ray Adams and Caleb Putnam work together on a
number of birding projects.
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trumpet in the school orchestra. He
explains: “Since I didn’t play football, I
had more time for birding, particularly in
the fall. I met other students who were
interested in the environment and in
birding. We’d go to areas not too far from
Alma, especially the Maple River State
Game Area, where the birding was good,
and even up to the Upper Peninsula in
the middle of winter. I still run into a few
of those friends today at birding events.”

He also started to meet more adults
who shared his interests. “I began to have
more positive birding experiences, and
more intense experiences, too.” Faculty
members provided encouragement as
well, says Caleb. “Dave Clark, a professor
in Alma’s biology department, was partic-
ularly supportive, and was almost like a
mentor to me.” Others also provided
encouragement — and practical support,
too. On a spring field trip to Jamaica one
year to study lizards, he obtained the
Alma faculty leader’s permission to spend
some time birding — as long as he did
the required lizard work, too.

By the time Caleb graduated from
Alma in 1999, he knew he wanted to
work in the field of ornithology. But he
realized that to succeed he’d have to
make up some ground. “Alma didn’t have
an ornithology department, like some of
our state universities do,” he says, “and

that put me at a little disadvantage.
When I was accepted at the University of
Montana in Missoula, my plan was to
work in the ornithology research labs
there, with the goal of obtaining a mas-
ter’s degree in organismal biology and
ecology.”

Before he decamped to Montana,
however, a significant event occurred fol-
lowing his Alma graduation: His grand-
parents gave him a graduation gift of a
high-tech, high-quality, spotting scope,
which greatly increased his ability to spot
birds. A few years later, he bought his
first digital camera and has been using
both pieces of equipment extensively
ever since. 

How extensively? Caleb says: “I now
have photos of hundreds of rare birds I’ve
sighted using my scope and pho-
tographed with my digital camera.”

Caleb was joined in Montana by his
wife, Sara, whom he met at Alma
College. They married in 2001 in
Kalamazoo, where she grew up and grad-
uated from Portage Northern High
School. Also an Alma graduate (in ele-
mentary education), a track standout in
high school and college, and a lover of
the outdoors, Sara had taught in Niles,
Mich., before joining Caleb in Montana.
They set up residence in Stevensville, a
small town in the Bitterroot Valley, and it

was here, as Caleb puts it, that he began
“to bird up a storm.” 

He explains: “It really began mid-
way through Alma when I dis-
covered the Internet, a network-

ing avenue that brings together birders
from all around the state — and the
country.”

During the 2005 Cranefest in Bellevue, Caleb
assisted Battle Creek’s Kingman Museum by cor-
recting the identity of this bird speciman. It is an
imperial woodpecker rather than an ivory-billed
woodpecker as was thought for a long time.
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He also made friends with fellow
Montana birders. “Before the Internet, it
was difficult to find other birders to share
experiences with. When the Internet hit,
I knew about current birding activity
throughout the state, the whole country,
if I wanted to.” During those times, it
wasn’t unusual for Caleb to come home
in the evening, find an e-mail message
about a rare bird sighting, and drive a
hundred or more miles just for the
chance of sighting — and photo-
graphing — the bird.

While studying for his master’s at
the university, Caleb continued to refine
his birdwatching skills. He organized a
field ornithology club and assisted in a
number of ornithological surveys in the
surrounding areas. He also greatly added
to his roster of birding friends and col-
leagues. He says: “I put together a cohort
of mostly older people, 50s and above,
many of whom were retirees, which
offered another outlet for my interests.
Older people often have more time to
spend birding, and are very enthusiastic
about it. It expanded my base.”

He explains that he continued to do
special birder projects to fill in gaps on
his resume, including educational projects

with children and conducting bird inven-
tories, among others. “During summers, I
joined extended ornithological survey
projects in Virginia, Missouri, and other
sites, all of which served as stepping
stones to growth in my chosen field.”

After he received his Master of

Science in Environmental Studies from
the University of Montana in 2003, Caleb
and Sara decided they wanted to return
to Michigan to be closer to their families
and friends. After Caleb spent most of
the summer working with the Montana
Audubon IBA program as a crew leader

Putnam

Caleb and Nate Stouffer, of Novi, Mich., and a long-time friend from Alma College days, visit Point
Pelee, Ontario, during the peak of warbler migration in 2005.

Caleb Putnam stands by his specialty tours desk at the Grayling Holiday Inn in the summer of 2005.
Working through the Audobon Society, he plans to offer tours again this year.

In Montana, Caleb’s wife, Sara, shows off an
African gray parrot.
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for its avian inventory project, hiking
vast areas doing an inventory and census
of sensitive bird species, he and Sara relo-
cated to Kalkaska, Mich., where Sara
obtained a teaching position and Caleb
set out to “reestablish my credentials in
Michigan after being away for several
years. I knew by that time that ornitholo-
gy was the field I wanted to establish my
career in.”

That presence included an opportu-
nity in early 2004 in which he conducted
bird surveys for the U.S. Geological
Survey and nocturnal owl broadcast sur-
veys throughout Michigan for the
Michigan Natural Features Inventory. He
also served as a biological technician for
the U.S. Fish and Wildlife Service’s
Kirtland’s Warbler Recovery Project, lead-
ing a series of successful public tours.

In the fall of 2004, Sara and Caleb
moved to Grand Rapids, where Caleb
continued to network and build his cre-
dentials. One of his first phone calls was
to Ray Adams of the Kalamazoo Nature
Center. “Ray is clearly ‘Mr. Birdman of
Michigan,’” says Caleb, “and the origina-
tor of and force behind the Michigan
Breeding Bird Atlas. I’ve been volunteer-
ing with Ray on that project ever since
we relocated here. It’s fun, and it perfect-
ly complements the Important Bird Area
(IBA) project I’m coordinating now.”

In 2005, he once again led Kirtland’s
Warbler tours in Grayling, that time for
the Michigan Audubon Society, as well as
“specialty” tours in northern Michigan to
view rare species, for which he put
together their advertising brochure. He
also found time to complete work as a
co-author of a book, “Montana Birds,”
which was published in 2005. He also
wrote an article that appeared in Birding
magazine, and he has another in the
works. 

That year was indeed a very event-
ful year for Caleb Putnam. One
very significant event: A friend

called from Cornell University and invit-
ed Caleb to join the Cornell Lab of
Ornithology on their ivory-billed wood-
pecker search in Arkansas’ Cache River
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National Wildlife Refuge in April. “That was an opportunity of
a lifetime,” he says. “We didn’t sight the bird, but I got to see
the film of the first sighting back in 2004.”

This wasn’t a new interest for Caleb. In fact, while a grad
student at Montana back in 2000, he had organized a similar
search in Louisiana. He remains excited about the possibility of
future sightings of the bird that has been for some time
thought to be extinct.

Caleb also volunteered last October at the Cranefest
Festival at the Baker Sanctuary in Bellevue, north of Battle
Creek, giving guided tours and making several presentations.
In fact, while there, Caleb made an unusual discovery for
Battle Creek’s Kingman Museum. He says, “The museum had
on display what they thought was a specimen of the ivory-
billed woodpecker, and the museum’s executive director
brought the display to the Cranefest. I quickly determined that
the specimen was in fact not an ivory-billed woodpecker but
an imperial woodpecker, thought now to be extinct.” 

From both of these events Caleb garnered considerable
publicity, appearing in newspapers, birding journals, and on
television. This media exposure helped contribute to a heavy
schedule of presentations on various birds and birding sub-
jects, both here in Michigan and in neighboring states. Busy
though he now is, he continues to lead birding tours as his
schedule permits.

Caleb continues to build his expertise via other avenues,
too. He is a member of several key birding committees, includ-
ing the Michigan Bird Records Committee, which maintains
the official Michigan state bird lists and reviews documentation
of rare bird species seen within Michigan. In January of 2006,
he became chairman of the committee, not a bad achievement
for a young man on the near side of 30.

And speaking of bird-keeping records, how many birds
has Caleb himself seen in his lifetime? As you might expect,
he’s kept track. “Actually, I’ve seen or heard 1,118 species in

Putnam

During a 1998 birding trip to Missouri, Caleb had an up-close encounter
with this pileated woodpecker (an ivory-billed confusion species).
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the world — in North America, Hawaii,
the Caribbean islands, Mexico, and
Ecuador. I’ve seen 333 species in Montana
(out of 417 species ever recorded), which
as of 2004 put me at sixth all time for
Montana, according to the 2004 American
Birding Association List Report.” And
Michigan? He explains that the record num-
ber of species seen in Michigan is 380 out of
the 430 known to have lived in the state.

All this information begs the ques-
tion: How does wife Sara feel about
Caleb’s dedication to the birding cause?
The fact is, she supports him completely,
albeit she obviously doesn’t have the
same level of commitment to the cause.
Still, a long-time lover of the outdoors,
Sara has, through the years, joined Caleb
and his family on various hiking tours,
and has picked up a considerable amount
of avian lore. “There’s no way I can even
begin to match Caleb’s ability to hear, see
and identify birds,” she says,  “but I’ve
learned a lot from him over the last
decade. I expect I’ll learn even more as
time goes on, and so will our daughter!”

Sara and Caleb are the proud parents
of Ava Grace Putnam, born on Christmas
Day 2005. Will she get an early start on
birding? Very likely, says Caleb. “We’ve
got bird toys all around the house,
including in her bedroom, so I wouldn’t
be surprised, but I won’t force it.

“Sara and I plan to expose her to
nature and the outdoors in general. Sara
and I are also avid readers, so Ava will
probably be a reader, too. In fact, I was
reading to her even before she was born!”

One can envision a time not long in
the future when Ava, strapped into a
stroller or a carrying pack, is being walked
through the woods and pointed out the
bird sounds. Says Caleb: “I’d love, some-
time in the not too distant future, to take
Ava down where the ivory-billed wood-
pecker was sighted. Wouldn’t that be
something to think about — sighting that
rare bird with my little daughter along?” 

Caleb Putnam will be leading special-
ty tours again this summer. For details,
check the Michigan Audubon Society web-
site: www.michiganaudubon.org/special-
ty_tours.html.

Changing Places

This postcard of the Kalamazoo Country Club could be mailed after the turn of
the century for “one cent,” or it could travel through the mail “foreign, two
cents.” Published by Harry H. Hamm of Toledo, Ohio, the photograph depicts
the first year-round clubhouse that featured central heating. It was
actually the second structure, and since that time there have been two others,
including the current clubhouse pictured below, which opened in the late
1980s.The Kalamazoo Country Club was incorporated on January 13, 1909,
after the purchase of farmland property from Albert R. White for $12,000.
The postcard (above) was loaned to Encore magazine by William F. R. Briscoe Jr.,
of Indianapolis, who maintains a sizeable collection.
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The Michigan Wine Industry
is “Growing Up”

IT’S THE TYPICAL coming-of-age story of a
wine region. The evolution of the indus-
try began in the early 1970s when
European wine grapes were planted by
Bernie Rink of Boysketel Winery on the
Leelanau Peninsula and Ed O’Keefe on
Old Mission Peninsula. At that time only
hearty hybrid grape varieties were being
cultivated here, and there were many
skeptics. Today, producing fine table wine
from European wine grapes (vinifera) has

become a financial-
ly viable business. 

The very best
Michigan wineries
have an optimistic
outlook on the
future of the
industry. They
point to the grow-
ing numbers of
Michigan wineries,
the increase in
wine-related agri-
tourism and an
increasing national
and international

awareness of their products.
Every emerging wine area has been

through the process of finding just the

right grape or blend of grapes to make the
best wine. In some cases it has taken
many generations of winemakers, through
trial and error, to build a strong industry.
Here in Michigan, we have several micro-
climates and five American Viticulture
Areas (AVA for short). Many of these
areas are still trying to find that magical
harmony between grapes and land to

allow for production of wines that will
become part of the area’s identity. Jim
Lester of Wyncroft in Buchanan says,
“There is no question that we can make
world-class wines here.” He believes in
following the traditional methods of
French and German winemaking, built on
principles that are centuries old, the most
basic being that great wine starts in the
vineyard. 

Larry Mawby of L. Mawby Vineyards
is well-known for his worldclass sparkling
wines made in the Champagne style from
Leelanau Chardonnay and Pinot Noir
fruit. Jim and Raelee Lester have two
vineyards with plots of quality wine
grapes in each. In Fennville, Doug Welsh

of Fenn Valley Vineyards began planting
traditional vinifera grapes in 1976. He is a
widely respected champion of appropriate
viniculture and makes some of the best
quality wines in Michigan. Bel Lago
Winery on the Leelanau Peninsula offers
some of Michigan’s best Pinot Noirs. “We
are always learning,” says Charles Edson,
Ph.D., of Bel Lago Winery. “We have 30

clones of Pinot Noir planted and 10
clones of Chardonnay.” Edson feels that
the best potential is with Dijon clones,
which he planted 19 years ago. His flag-
ship wine, Tempesta (a Bordeaux-style
blend), is looked to as one of the state’s
best red wines.

Today, there are too many really 
good wineries to mention. They include:
Willow Vineyard, Lemon Creek, Round
Barn Winery and Distillery (formerly
Heart of the Vineyard), Peninsula
Cellars, Raftshol Vineyards, Ciccone,
Shady Lane, Château Grand Traverse
and Contessa, just to name a few. A
good resource is available on the  

(continued on page 68)

Craig Girolami,
The Park Club

“There is no question that we can make 
world-class wines here.”
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Increasingly Frequent “Dry Mouth”

XEROSTOMIA or “dry mouth” is an oral
problem with increasing frequency. It is
especially common in individuals who are
middle aged or older but can be a prob-
lem to anyone. It results from the lack of
production of saliva, which can cause the
following symptoms:
• Burning sensation in the mouth.
• Sticky or dry mouth and throat.
• Cracked lips or split skin at the 

corners of the mouth.
• Sensation of poor taste.
• Increase in plaque that can cause 

tooth decay and gum disease.
• Bad breath.

Saliva has many crucial functions
aside from keeping one’s mouth moist. It
is necessary for reducing food debris and
plaque buildup. It provides a natural
defense against tooth decay and gum dis-
ease. Saliva helps remineralize tooth struc-
ture to reverse tooth decay.  It also helps
by lubricating foods to start the digestive
process and to provide enzymes that aid in
digestion. It is an integral part of comfort
and healthy tissue support in the mouth
and begins the process of breaking down
food so as to properly utilize its nutrients.

Xerostomia can be caused by a dis-
ease process or be a by-product of treat-

necessary to prevent damage to the hard
and soft tissues in the mouth. Increased
brushing, flossing, professional dental care
and supervision will be necessary. In addi-
tion, a daily fluoride rinse may be useful
to help reduce the possibility of decay.

Products are available to help reduce
the dryness and its associated problems.
Some are useful, but at this point in time
there are no perfect substitutes for the nat-
ural hydration your
body can supply. It is
beneficial to discuss
with your dentist the
various products that
may provide some relief.
These products and
treatments range from
rinses, chewing gum,
artificial saliva and sip-
ping water throughout
the day. 

Xerostomia is expe-
rienced by everyone at
one point or another.
What is important is if the occurrence is
routine, it must be addressed. The conse-
quences of this condition being left untreat-
ed can cause more health problems than
being the nuisance that it starts out to be. 

Tony Garofola, D.D.S.

ment for other health-related problems.
The pathologic causes for dryness can
result from systemic health problems
such as Sojgren’s syndrome (an autoim-
mune disease), endocrine disorders, stress
and anxiety, depression, bone-marrow
transplants, and nutritional deficiencies.
The causes from treatments for health
problems can be from medication, cancer
therapy (especially radiation therapy),
and nerve damage that can occur trau-
matically or from surgical treatment.

The most common cause of this prob-
lem today is related to taking medication.
There are many drugs that cause xerosto-
mia, with antihypertensives and antide-
pressants being the major groups. Diuretics
and antihistamines can also be a problem.

For those individuals experiencing
this problem, it is important to uncover
its cause — be it a health issue or medica-
tion — and try to treat the symptoms. It
is crucial to discuss this problem with a
dentist and a physician. Health-care pro-
fessionals can help to address the con-
cerns associated with this problem and
what may be done to treat the situation.

Obviously, because of the inherent
problems associated with dry mouth as
listed above, increased dental care will be
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Symphony

Symphony Serenade — Take Mom to the
Mother’s Day Winds KSO performance.
The Union Cabaret and Grill, 125 S.
Kalamazoo Mall. May 14. 384-6756.

Vocal

Operetta Favorites — The Kalamazoo
Singers present solos, ensembles and cho-
ruses from operetta literature, including
works by Gilbert and Sullivan, Sigmund
Romberg, Johann Strauss Jr. and others.
Dalton Center Recital Hall, WMU. May 7,
3 p.m. 373-1769.
Young Vocalists Concert — A Bach
Festival event featuring local vocalists.
Light Fine Arts Bldg., Kalamazoo College.
May 13, 4 p.m. 337-7407.
Bach Festival Finale Concert —
Featuring soloist Amy Van Roekel in a per-
formance of J.S. Bach’s solo cantata
“Jauchzet Gott in allen Landen,” the Bach
Festival Chorus, Kalamazoo College
Singers, and the Kalamazoo Symphony
Orchestra. Loy Norrix High School,
May 20, 8 p.m. 337-7407.

Miscellaneous

Gilmore Keyboard Festival —
Internationally renowned Festival brings
celebrated artists to West Michigan for 16
days of concerts, recitals, jazz clubs, films
and more. Through May 7. Visit
www.thegilmore.com for complete infor-
mation. For tickets call 387-2300. 
“Danielle Holli, Special Investigator:
The Girl with Green Eyes” — Gumshoe
Danielle Holli thought she had seen it all.
But the latest case of mixed identities puz-
zled Danielle, making her wonder if she’d
solve the case. A live-radio performance.
First Baptist Church, 315 W. Michigan
Ave. May 13, 6 p.m. 342-5059.
Bach-Around-the-Clock Organ Crawl —
The music of Bach played on the magnifi-
cent organs of downtown Kalamazoo
churches. May 15, 7 p.m. Call 337-7407
for beginning location.

Amadeus — Fact or Fiction — A moder-
ated viewing of the movie “Amadeus” with
discussion of what is fact and what is fic-
tion. Light Fine Arts Bldg., Kalamazoo
College. May 27, 7 p.m. 337-7407.

Visual Arts
WMU Department of Art
387-2455:

Michigan Youth Arts Festival — Dalton
Center Multi-media Room. May 11–13.

Kalamazoo Institute of Arts
349-7775:

Kirk Newman: The Next Step — A retro-
spective of Kirk Newman, creator of work
that includes sculptural landmarks in
Kalamazoo and throughout the Midwest;
featuring works from the 1950s to the pre-
sent. Through June 18.
Tea Time: The Art of the Teapot — This
exhibition celebrates the functional and
sculptural possibilities of this time-hon-
ored vessel with works from more than
150 ceramic artists from throughout the
United States. May 13–July 16.
Art & All That Jazz — Great art! Live
music! Featuring exhibit: Tea Time: The
Art of the Teapot, May 12. KIA Permanent
Collection, June 9, 5–7 p.m.

Literary Events
Kalamazoo Public Library
553-7809:

Cecil Castellucci — Meet this multital-
ented young-adult author, writer, director
and musician. Central Library, 315 S. Rose
St. May 16 from 6–8 p.m.
Nancy Pearl — Author Pearl discusses
“The Pleasures and Perils of a Life of
Reading.” Central Library, 315 S. Rose St.
May 17, 7 p.m. 

Performing Arts
Plays

“Life Begins at 40” — A musical celebra-
tion of 40 years at The New Vic. New Vic
Theatre, 134 E. Vine St. May 5 & 6, 12 &
13, 19 & 20, 26 & 27, June 2 & 3, 9 &
10, 8:30 p.m.381-3328.
“The Land of the Dragon” — A conniv-
ing aunt and her chancellor keep a
princess prisoner in her own castle in
order to steal the throne. A passing min-
strel saves her. Family fun! Parish Theatre,
426 S. Park St. May 5 & 12, 7 p.m.; May 6
& 13, 2 & 4:30 p.m.; May 7, 2 p.m.; May
10 & 11, 10 a.m. & 12:30 p.m. 343-2313.

Musicals & Opera

“The Phantom of the Opera” — Enjoy
lavish sets, costumes and special effects in
this tragic love story about a beautiful
opera singer and a composer shamed by
his physical appearance into a shadowy

existence beneath the
majestic Paris Opera
House. Miller
Auditorium, WMU.
Through May 14, vary-
ing times. 387-2300.
“Anything Goes” — A
musical comedy set in
the 1930s aboard a lux-
ury liner traveling from
New York to England
whose zany passengers

become entangled in mistaken identities
and mismatched romances. Miller
Auditorium, WMU. May 19 & 20, 26 &
27, June 2 & 3, 8 p.m.; May 21, 2 p.m.;
May 25, June 1, 7:30 p.m. 343-1313.

Dance

Student Concert of Dance — A popular
spring Wellspring concert. Epic Center.
May 11, 6:30 p.m. 342-4354.
Spring Concert of Dance — Wellspring
features new choreography and favorite
works from their repertoire. Wellspring
Theater at the Epic Center. May 18–20, 8
p.m.; May 21, 2 p.m. 342-4354.

“Acting is not
being emotion-

al, but being
able to express

emotion.”

— Kate Reid  

Eventsof
Note
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Please send notification of activities to: 
Encore “Events of Note”

6797 Orchard Meadow Drive
Portage, MI 49024

Phone: 383-4433 • Fax: 383-9767
E-mail: events@encorekalamazoo.com

Imagination lets us explore worlds
beyond that in which we live our
lives. British illustrator Arthur
Rackham was a perfect example.
Rackham, whose work depicted fan-
tastical forests and creatures, like
fairies and goblins, was a staid,
tweed-clad Englishman. In 1900 he
experienced his first commercial suc-
cess with the illustrations for “Fairy
Tales of the Brothers Grimm.” His
elaborately illustrated volumes that
followed are part of the reason this
period is called the Golden Age of
children’s books. Rackham illustrated
more than 50 books, most of them
for children. And just prior to his

death in 1939, the proper and formal
Englishman with a fantastic imagina-
tion finished one last book for children,
lending his illustrations to “The Wind
in the Willows” so Mole and Rat could
be brought to life for all youngsters to
enjoy.

Museums
Gilmore Car Museum
671-5089

Wednesday Night Cruise-Ins — Show off
your “pride & joy,” enjoy oldies music,
snap a photo in front of a 1930s gas sta-
tion or 1941 diner. Wednesdays,
May–October, 6–9 p.m.
Miatas & More Sports Car Meet —
Come take a peek at some sporty, fun-on-
wheels cars! May 20, 9 a.m.–4 p.m.

Kalamazoo Valley Museum
373-7990:

Jam Sessions — Featuring K’zoo Folklife
Organization. May 7, June 4; 2–5 p.m.
Sunday History Series — Learn about
Kalamazoo’s musical heritage. May 7.
Discover what Kalamazoo County folks
did for summer fun from 1850–1950,
May 21. 1:30 p.m.
The History of Rock ‘n’ Roll: The 70s —
Learn about the highs and lows of rock’s
glamour years. Disco, funk, Bowie,
Frampton, and George Clinton are fea-
tured in this look at the 1970s. May 28,
1:30 p.m.

Air Zoo
382-6555:

Air Zoo Summer Camp Sign-Up —
Ready for a high-flying adventure? Then
sign up early for this year’s Air Zoo
Summer Camp programs for kids ages
6–18. Call for details.

Nature
Kalamazoo Nature Center
381-1574

Guided Morning Bird Hikes — Enjoy the
excitement of the spring bird migration,
and look for different species winging
their way north. May 1 & 8, 8–9:30 a.m.

Kal-Haven Trail Walks — The Audubon
Society of Kalamazoo welcomes birders of
all skill levels to hike the Kal-Haven Trail.
Look for birds, and observe the spring
flora. Kal-Haven Trailhead, North 10th St.
May 2, 9, 16 & 23; 8 a.m. Call 375-7210
for details. 
The Big Sit — Join KNC and the
Audubon Society of Kalamazoo for this
early morning Mother’s Day experience at
the DeLano property source pond. Bring
an easy-to-carry chair and join us for a
hike to get the best view of nature’s open-
ing ceremony. May 14, 5–11 a.m.
Boomers & Beyond: Geology —
Naturalist Doug Wright helps us under-
stand the rocks beneath our feet. Look for
fossils in the gravel pit and then discuss
the finds and how glacial activity played
an important part in helping these rocks
make it to Southwest Michigan. Bring your
lunch! Adults age 55+. May 30,
11 a.m.–12:30 p.m.

Southwest Michigan Land
Conservancy
324-1600

Workday at Chipman Preserve — Help
eliminate garlic mustard, which is overtak-
ing the wildflowers. May 21, 1–4 p.m. Call
for details.
Woodland Workday at Kesling Preserve
— Spend a day helping preserve nature at
this Berrien Co. preserve. June 3, 9 a.m.–
noon. Call for details.

STEPPING BACK
WITH THE ARTS
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We publish the work of local
poets in each issue. Please submit
poetry to Encore Magazine for
consideration. Include a short
personal profile and phone num-
ber. You will be contacted before
poetry is published.

Encore Magazine
c/o Poetry Editor

350 S. Burdick St., Suite 316
Kalamazoo, MI 49007

editor@encorekalamazoo.com
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r. John Harvey Kellogg wagged
his  his white goatee in annoyance 

as he cranked the handle of the
clothes-wringer type steel rollers used
to crush graham crackers into granola,
his earlier cereal invention. Younger
brother William Keith Kellogg squatted
on his haunches beneath the apparatus
and with a chisel tried to peel off the
boiled wheat mixture. All they got was
a sticky mess that stuck to the rollers
and gummed up the works. It certainly
looked like this attempt in 1894 to pro-
duce the world’s first flaked breakfast
food was doomed to failure. 

The Kellogg brothers had grown
up in Battle Creek where their parents,
stalwart members of the Seventh Day
Adventist Church, had helped convince
church founders James and Ellen G.
White to move the sect’s headquarters
and printing press there in 1855. As the
century wore on and Ellen began pro-
moting more and more the doctrines of
healthful living that came to her while
in a trance — no alcohol, tobacco, cof-
fee, spices, and the benefits of cold
water inside the body and out — the
church established a hydropathic
health spa in 1866.

The Whites financed John Harvey’s
medical education, and following grad-
uation the young doctor returned to
become superintendent of what he
soon renamed The Battle Creek
Sanitarium. Under the leadership of the
dynamic, 5-foot-3-inch Kellogg, the
“San” grew to become a world-famous
destination for patients seeking rejuve-
nation via a regimen of vegetarian fare,
innumerable medicinal baths, showers,
enemas, douches and hours spent on
the diabolical exercise machines

invented by the
doctor. To bolster
the bland vegetarian
menu, Kellogg
invented scores of
health foods rang-
ing from coffee sub-
stitutes and peanut
butter to a variety
of meat alternatives
unappetizingly
named protose,
savita and nutto-
lene. To preserve
his professional
standing, Dr.
Kellogg named his
foods to sound like
medicine. 

Dr. Kellogg
hired W.K. in 1880
to work at the
Sanitarium as his
henchman. At a
starting wage of $6
a week he put in as
many as 120 hours
keeping the books,
securing financing
for the doctor’s diverse schemes, inter-
viewing prospective patients, answer-
ing correspondence, and arranging
funerals for those who did not make it
through the hydropathic regimen. W.K.
shaved the doctor and shined his
shoes, ran the “magic lantern” that
projected lurid slides of diseased
organs during the doctor’s lectures, and
could be seen taking notes while jog-
ging beside his elder brother, who took
his own exercise on a bicycle. In 1884
W.K. received a raise of one dollar a
week. During the succeeding quarter

Cornflakes —
A Tale of Two Brothers
By Larry B. Massie

D

century, Dr. Kellogg reaped the glory
for the Sanitarium’s worldwide fame,
while his unassuming brother kept the
institution solvent.

Quite naturally it fell to W.K. to
assist in his brother’s food experiments.
They had just about given up on pro-
ducing a flaked cereal from boiled
wheat paste when fortune smiled in the
form of a batch of paste that had set for
several days and gone bad. When they
decided to run it through the rollers
anyway, to their amazement one large
thin flake for each wheat berry dropped

Dr. John Harvey Kellogg was a domineering older brother to William Keith
Kellogg for many years.
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off the machine. They had accidentally
discovered the process of tempering
necessary to equalize the moisture con-
tent throughout the wheat. When

Family competition and conflict can lead to unlimit-
ed results. Take the case of Dr. John Harvey Kellogg
and his younger brother, William Keith.

baked, the resulting flakes proved crisp
and tasty, albeit slightly moldy.

Dr. Kellogg wanted to rub the
flakes through a screen to produce a

crumb-like texture, but W.K.
convinced him to leave the
flakes whole. A shorter temper-
ing period kept the flakes from
going rancid, and the Kellogg’s
went into commercial produc-
tion of what the doctor named
“Granose,” in a little barn
behind the institute. The pub-
lic liked the novel food, and to
meet demand, the production
lines ran 24 hours a day to
manufacture 113,400 pounds
of flakes the first year. W.K.
added management of the
newly formed Sanitarium
Health Foods Co. to his many
other responsibilities.

Four years later, W.K.
began experimenting on his own, using
corn instead of wheat. Initial results
yielded thick, rather tasteless flakes
that the doctor dubbed Sanitas Toasted

The Battle Creek Sanitarium developed a world-wide reputation under Dr. Kellogg’s leadership in the late nineteenth century.
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Corn Flakes. He packaged them in blue
boxes imprinted with a view of the
Sanitarium and promoted corn flakes as
a health food. Whole boxcar loads
came back spoiled as the flakes con-
tained too much oil to keep on the
shelf. However, a few years later W.K.
turned to using corn grits, “the sweet-
heart of the corn.” He also added malt
flavoring and invented a crisp, tasty
flake that stayed fresh.

In 1900, W.K. built a new, $50,000
brick production plant. When his
brother returned from his annual tour
of Europe, he told him that because he,
as superintendent of the Sanitarium,
had not authorized the building, W.K.
would have to pay for it himself.

Not long afterward, early in 1902,
“J.H.’s flunky” decided he’d had enough
of his brother’s bullying and announced
his resignation. But before he could get
away, the big Sanitarium burned to the
ground, and W.K. gallantly agreed to
stay on to help rebuild.

But as W.K. pursued that task, he
also began asserting his own ideas
about making cornflakes more of a suc-

cess.  The doctor, ever conscious of the
healthfulness of food, had prohibited
sweetening the flakes. W.K., however,
incorporated cane sugar into the for-
mula when the doctor was away on
another European vacation, and upon
his return, he “had a fit” — but the
sugar stayed in.

W.K. reasoned that a bigger market
share for corn flakes lay with healthy
rather than dyspeptic consumers.
Against the doctor’s wishes he, in con-
cert with Arch Shaw, a young advertis-
ing genius who would later co-found
the famous Shaw-Walker office-supply
company in Muskegon, launched a
mammoth campaign to promote the
flakes for their appetite appeal. After
dumping the Sanitas trademark, by
1903 newspaper advertisements, street-
car signs and billboards shouted
“Toasted Corn Flakes — Breakfast Treat
That Makes You Eat.”

Concerned with his medical repu-
tation, Dr. Kellogg grew increasingly
troubled over cornflakes. In 1905 W.K.
convinced him to separate the corn-
flake business from the other food ven-

W.K. Kellogg was 45 years old by the time he
split away from his brother to form his own corn-
flake company.

One of W.K. Kellogg’s masterful advertising cam-
paigns dubbed a company secretary “The
Sweetheart of the Corn.” She was photographed
with corn stalks and used as the symbol for the
company for many decades.
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tures and create a separate corporation
under his management. Accordingly, on
February 19, 1906, the Battle Creek
Toasted Corn Flake Company was
incorporated. A majority of the stock
went to the doctor, but with financial
backing from a St. Louis insurance
executive, W.K. was able to secure
about one-third of the total stock.

efore he departed for his annual   
pilgrimage to Europe, Dr. 
Kellogg dispersed some of his

stock to Sanitarium staff in lieu of a pay
raise. Wheedling and cajoling enough of
that stock from employees by the time
his brother returned, W.K. was now the
majority stockholder. The 45-year-old
who had stood in the shadow of his
brother for so long had pledged his entire
life’s savings to begin a new chapter in
his career.

The company went into produc-
tion in a rickety old building on
Bartlett Street with an initial output of
33 cases a day. Emulating C.W. Post, a
Battle Creek cereal king who had made
his fortune via lavish advertising,
Kellogg sank a third of this working
capital into a full-page advertisement in
Ladies Home Journal. Cleverly using
reverse psychology, the ad informed the
magazine’s six million readers that they
could not have Kellogg’s Corn flakes
because demand had outstripped pro-
duction. Then, as now, the public want-
ed what they could not have and clam-
ored for cornflakes. Kellogg then
expanded production facilities, and
within six months the company
shipped 2,900 cases a day.

By the end of 1906, Kellogg had
spent most of his initial working capi-
tal and nearly every penny of profits for
advertising. A subliminal advertising
campaign urging housewives to “give
the grocer a wink and see what you
get” distributed free boxes of corn-
flakes and brought an avalanche of

B
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additional business. In 1909, the
renamed Kellogg’s Toasted Corn Flake
Co. sold one million cases of packages
labeled “none genuine without this sig-
nature — W.K. Kellogg.”

Avant-garde advertising remained a
key element in Kellogg’s meteoric rise.
He got one of the office secretaries to
pose as a model for “the sweetheart of
the corn,” a wholesome looking beauty
hugging corn stalks who remained a
favorite Kellogg advertising logo for gen-
erations. By 1911, the company’s adver-
tising budget reached $1 million annual-
ly as huge electric billboards blinked
across New York and Chicago skylines.
Amidst the Great Depression, in 1932
Kellogg doubled his advertising budget
and sales continued upward. By the late
1930s the “Kellogg Team” had grown to
include Whole Wheat Flakes, All-Bran,
Rice Krispies, Whole Wheat Biscuit,
Wheat Krumbles, Pep, and Kaffee Hag, a
coffee substitute. Others, as well as
“Tony the Tiger,” would follow.

As W.K.’s cornflake empire grew by
leaps and bounds and he became a mil-
lionaire many times over, the rift
between the two brothers broadened
into a chasm. The doctor seemed never
able to accept that the Kellogg signa-
ture scrawled across each cornflake box
was not his. A series of legal battles
over use of the Kellogg name intensi-
fied their hostility. For more than three
decades the brothers seized any oppor-
tunity to hurt each other’s business
operations or reputation.

In 1943 Dr. Kellogg wrote a concilia-
tory note to his brother, acknowledging
that he had wronged him in the past.
Sadly, before the message could be deliv-
ered, the doctor had died at the age of
91. W.K. lived on, though, until 1951 —
when he, too, died at the age of 91.

In 2006 the Kellogg Company cel-
ebrates its centennial. The foundation
W.K. started in 1930 continues his
philanthropy. And the grand structure
that was once Dr. John Harvey
Kellogg’s Battle Creek Sanitarium, the
birth place of cornflakes, remains a
hallmark of the city’s skyline.
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HESE DAYS, sport seasons seem to
go on forever, with football into
February, basketball into June, and
baseball well into the fall. Rugby,

however, is a different story, and much
of it plays out “under the radar” of pub-
lic awareness and media coverage, be it
local, regional, or national. 

“Rugby?” you say. “I didn’t even
know they played the game here!” Well,
play it here in Kalamazoo they do, and
have been for many years. And who are
the “they” that play it? Well, they could
be, and perhaps are, your neighbors. 

Say hello to the Kalamazoo Dogs,
stalwarts of the Midwest Rugby Football
Union.

The fact is, the Kalamazoo Dogs,
technically the “Kalamazoo Men’s Rugby
Football Club,” have been “scrumming”
around for almost two decades. They
were formed in 1988 after a previous
rugby club, the Harlequins, folded in
the early 1980s. That the Dogs are still

going strong in 2006 is due in large part
to the commitment of two key club
members: Nigel Bramwell, chairman of
the club’s executive committee, and
Mark Allen, coach of the Dogs, and one
of the founders of the club. 

The two men come from different
backgrounds but share a deep commit-
ment to the sport of rugby. Nigel, an
Englishman, is a pathologist at Bronson
Hospital; Mark has a successful dental
practice in Kalamazoo. Both say their
vocations have nothing to do with any
injury-related tendencies on the Rugby
playing field (called a “pitch”). Nigel
insists: “Rugby is a rough-and-tumble,
contact sport, but the injuries players
incur are mostly common sports mal-
adies — sore backs, banged-up knees,
and the like. We play hard, but we don’t
play to injure other players or be injured
ourselves.”

There’s a reason for that, and it’s built
into the rules of the game, you might say.

Rugby originated in England in the
early 19th century. The first Rugby
Union was founded in London in 1871.
By 1900 the game had spread across theT

Rugby Has Gone
Player/Coach Mark Allen advances the ball for the Kalamazoo Dogs in a match against the Chicago Blaze.

Kalamazoo Dogs executive committee chairman
Nigel Bramwell, who is charged with bringing a
little decorum to the club, finds meeting at the
Up & Under bar helps maintain the correct
atmosphere for committee meetings.



globe, including to the United States,
mostly on the east and west coasts.
Eventually, rugby was Americanized and
morphed into football. With the increas-
ing popularity of football during the
first half of the 20th century, rugby
faded into relative obscurity, only to re-
emerge in the 1960s. It has been grow-
ing in popularity ever since, in the
U.S.A. and around the world.

Rugby is now played in 80 coun-
tries and is the second most popular
sport in the world, bowing only to soc-
cer. The USA Rugby Football Union was
formed in 1975, and competitive rugby
is now played in virtually every state of
the union. There is club rugby for adult
men and women, and high school and
college teams and leagues are continual-
ly being formed.

Rugby may never overtake football,
but it shares similar characteristics. A
rugby field, or pitch, is slightly longer
and wider than a football field, and

there are goal posts at either end of the
pitch. A match consists of two, 40-
minute halves, and each club fields 15
players in what might be called two
divisions — eight forwards and seven
backs. (Versions also exist with seven
players per side and 10 players per
side.) Similar to football, the objective
in rugby is to move the ball across the
goal line, and there are two ways to
score: One is to carry the ball across the
goal line and touch it to the ground
(called a “try”), and the other is to kick
the ball through the goal posts. 

There are key differences, of course.
First, most rugby players play all or
most of the 80 minutes of the game,
both offense and defense, if you will.
Only five substitutes are allowed, and
there’s no stoppage of play except for
injury. “That’s one reason you have to
play with some measure of restraint,”
says Nigel. “I prefer to call rugby a ‘con-
tact’ sport and football a ‘collision’

sport.” 
Rugby players also wear much less

protective equipment, says Mark. “Our
basic uniform is a jersey, shorts, socks
and shoes, or cleats. Optional protective
equipment is available, such as shin
guards, soft headgear, and padding, but
many players choose not to wear them.”

There is no forward passing in
rugby, and each position in the two divi-
sions in rugby has specific responsibili-
ties. Says Nigel, “Some of them are quite
specialized, or within specialized units
of the team, such as the ‘front row’ of
the scrum, or the ‘halfbacks,’ scrum-half
and fly-half positions.” (Other positions
include tighthead props, locks, and
hookers, but never mind that.)
Generally, forwards tend to be big and
strong, well suited for physical play.
Backs are apt to be fast and agile, as the
position requires a lot of running and
passing. “It’s a game for people of all
sizes and shapes,” says Nigel. 

Thanks to some die hard

advocates of the “rough and

tumble” game of rugby, the sport

is alive and well in Kalamazoo.
By Dan Pettee
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to the Dogs
This photo shows the conclusion of a ruck during the 12th Annual Snowball Tournament held at Upjohn
Park in February 2006.

Two front rows of a scrum prepare to engage or
“lock horns.” The Dogs Jonathan Botha, from
South Africa, is at the right.
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Regardless of size or shape, all play-
ers have the same rights and responsibil-
ities in open play, and can carry the ball,
tackle, ruck or maul (encounters in
which players try to keep or gain pos-
session of the ball). Then there’s the
scrum, considered the “signature” play
of the game. (Space doesn’t permit a
complete description. Let’s just say that
the eight forwards from each team link
together in a prescribed way and, on
command, slam into each other, the goal
being to gain control of the ball.) It may
look totally chaotic, but it’s really a con-
trolled chaos, because as in all forms of
rugby play, definite rules must be fol-
lowed in the scrum — rules that have
been “tweaked” through the years to
help minimize injury.

Nigel can speak directly to the
subject of rules. Not only has
he played and coached rugby

for many years, but he is also a referee.
Rugby has been a part of Nigel’s life

for a long time. He grew up in
Manchester, England, where rugby was
extremely popular. “I played some as a
boy, but I started playing it seriously
while in medical school at the
University of Nottingham. Back then,
they had mostly men’s adult clubs.
Today, they have men’s and women’s

clubs as well as children’s clubs, to get
them started at an early age.”

Nigel joined the Kalamazoo Dogs in
1992 and played for over a decade
before taking the coaching reins for a
few years. He is now chairman of the
club’s executive committee. His duties?
According to the club’s website (see
www.kalamazoorugby.com), the chair-

man “oversees the executive committee,
keeps members in line, and brings a lit-
tle decorum to the club (in theory).”

That light-hearted tone reflects the
essential nature of the organization. Again,
quoting from their website: “The
Kalamazoo Rugby Football Club prides
itself on camaraderie, teamwork, and dedi-
cation. Through the years the club has lost

Rugby

Kalamazoo Dogs scrum half Jason Host takes the ball into a tackle situation against Lincoln Park. The
tackle leads into a “ruck.”
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and gained many players. At the same
time the club has never lost its roots or
love for the game. We are fired up and
ready to play quality rugby, although that
doesn’t mean we don’t know how to have
a good time.” 

As Nigel says: “It’s a very sociable
sport. You play hard, but not dirty, and
you leave it behind when the match is
over. The home team always hosts a party
after the match for the visiting team.” The
Dogs host theirs at the Up & Under bar
(“Up & Under” is a rugby term). Its
owner, Heinz Schroeder, is a major spon-

sor and backer of the club, and
the club’s honorary president. 

Nigel believes that rugby
could well become much more
popular in the United States.
“It’s truly a universal sport,
played all around the world.
I’m convinced that once
Americans truly understand the
game, they’ll come to love it.”
He says they’ve had ex-football
players who have joined the
club, grown to love the sport,
and are playing it still. 

Two lineout jumpers compete for the ball in a recent match.
The play is similar to a soccer throw-in. Note, however, that
the team members are lifting their lineout jumpers by grabbing
onto their shorts.

Doug Slate, Mark Allen and Jeff Mohney participate in a decision during
a recent executive committee meeting at the Up & Under bar.
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One of those ex-football players is
Mark Allen, the coach of the Dogs —
although Mark says the best rugby
“transplants” are wrestlers. “They know
how to tackle or ‘take down,’ which is
done differently in rugby than in foot-
ball.” Nigel concurs: “I like to call rugby
a prolonged wrestling match followed
by a frantic 50-yard sprint every now
and then.”

Still, football served as a firm foun-
dation for Mark Allen. He attended
Kalamazoo College, played football
there, and graduated in 1977. He went
to the University of Michigan dental
school, graduating in 1981. That same
year he returned to Kalamazoo, opened
his dental practice, and also helped
coach football at Hackett High School.

And rugby? Mark says: “I got inter-
ested in the game through one of my
patients, Mick Deboef, who played at
the time for the Battle Creek Griffins.
He got me started. I played with the
Griffins for about five years, but hurt
my shoulder and had to take some time
off.” It so happened, though, that the
coach of the Griffins was also the coach
at Notre Dame. He told Mark, in words
to this effect: “You need to get some-
thing started here in Kalamazoo.”

Which Mark did, with the help of a
couple of friends. One was Gatis Puede,
an Australian who had played rugby
from his youth. “Gatis was an excellent
coach, motivator and recruiter,” says
Mark. Another friend and rugby fanatic,
Gary Richardson, joined with Mark to
put the team together. 

Between the three, they managed to
build the team. Nigel came on board in
1992, and a couple of years later anoth-
er Englishman, Colin Knight, joined
them. The club continued to grow dur-
ing the first half of the ’90s, and the ros-
ter increased to about 60 players and
moved up to the “premiere” league in
the Midwest Rugby Union (a part of the
USA Rugby Union). 

In the mid-’90s, Gatis Puede left the
area to pursue other opportunities.
Nigel succeeded him as coach, and
Colin Knight succeeded Nigel. Sandy

Rugby
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Slevatz took over in 2002 and coached
until last year, when he moved on to
coach at WMU, which has an active
club that occasionally practices and
scrimmages with the Dogs. Mark says: “I
took over for Sandy, but he’ll be missed.
He was the last ‘All-Midwest League’
player from the Dogs — and a great
coach to boot.”

As part of the Midwest Rugby
Football Union, the Dogs play a spring
and fall schedule. The spring season
runs from March to May, and the fall
season is from September to November.
The spring schedule includes matches
against teams from South Bend,
Chicago, Battle Creek, Flint, and
Detroit, among others. The Dogs are
part of the Blue Conference, one of four
in the Midwest League’s Division II.
Teams play for the opportunity to partic-
ipate in the division playoffs and chal-
lenge for the national championship.
The Dogs missed the division playoffs
last year but qualified for them during
the two previous years.

The fall season is the important one
from the point of view of standings and
league championship. The spring season
is more of a fun time, but there is a
point to it. Says Mark: “It’s a round-
robin schedule, and the Midwest League
sends two teams from each of its three
divisions to the Nationals, all of whom
compete for the championship.” 

“Fun” is the name of the game in
the “Snowball Tournament” the Dogs
host annually in February at their home
pitch in Upjohn Park. This year’s “12th
Annual Snowball Tournament” took
place on February 11, and featured play
in four divisions: men’s club, women’s
club, collegiate men and collegiate
women. Nigel says: “It’s played entirely
for fun. It’s a 10-to-a-side format, with
10-minute halves. For a $25 fee, each
player is guaranteed a minimum of three
games, a post-tournament party, and a
tournament t-shirt. There are awards for
the top three division finishers.” He
smiles and says, “For a while, we
thought we might have a ‘mudball’ tour-
nament, but we had enough snow to
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stay true to its name. Over 300 people
and 26 teams participated, including
one from Danbury, Conn. We had a
great time — during the game and after-
wards!”

You certainly sense that cama-
raderie is an integral part of the
Rugby scene. Mark Allen agrees:

“I’ve had direct experience with it for
years. For example, I recently completed
construction of a new building for my
dental practice. I had at least 10 rugby
guys helping me meet deadlines by
painting, doing carpentering, and other
jobs. They also helped me with an addi-
tion to my house!” You’d be hard put to
find that kind of camaraderie in any
other sport. “It comes,” Mark says,
“from the fact that rugby is a team sport
with a strong social component.”
Another example: In past years they’ve
participated in several playing tours in
England, made possible through con-
nections with other teams’ players. 

Both Mark and Nigel have high
hopes for the continued growth of rugby
in the Midwest — and the Kalamazoo
area in particular. WMU has a thriving
club, as do Michigan State, Grand Valley,
and the University of Michigan, among
other colleges. Rugby is also growing at
the high school level, says Nigel. “There
are active high school teams in Battle
Creek, Grand Rapids and Detroit, as
well as in Indiana, particularly in South
Bend and Indianapolis, which is a
hotbed of rugby.”

Mark would like to see it grow
locally, too. He says, “Numbers-wise,
we’re a bit down from our peak years,
with about 30 active people on our ros-
ter. We’ve had as many as 60 people in
the past.” He attributes that partly to
economic conditions. “We lost some
good players during the Upjohn/Pfizer
downsizing and other corporate down-
sizing or relocations. Plus, we might
have relied too much on college players,
which filled immediate needs, but didn’t
always help build long-term growth.” 

Nigel has retired from playing, and
Mark doesn’t play regularly any more,

Rugby
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but both remain optimistic. Nigel says, “Interest in rugby in
the USA is growing. In fact, the USA ranked 13th in recent
IRB (International Rugby Board) world rankings, below pow-
erhouses like New Zealand, South Africa, Australia and
England, but above Canada, Japan and Uruguay!”

It’s always interesting, Mark says. “Through the years,
we’ve had a lot of colorful characters on the team — very dis-
ciplined and talented players from Kenya and Zimbabwe, and
less disciplined but no less talented and exciting players from
places like Samoa. It’s never boring.”

Nigel agrees: “We’re always looking to recruit new play-
ers. You don’t need specific rugby experience. Some of our
best players never played the game but were naturally athletic
and had a high level of aerobic fitness; those are the traits it’s
best to have.”

It doesn’t hurt to have a social spirit, too. Consider the
first stanza in the Club song:

Back in 1988, in the southwest of our state,
When all we did was drown ourselves in beer,
We revived an ancient game, gave ourselves a 

canine name,
And gave new meaning to the words “Instilling Fear.”

The song continues on to talk about club pride and play-
ing for the brave and true, but you get the idea. Curious? You
can find out more about the Dogs, including their playing
schedule, on their website, including the match schedules.
Check it out and take in a match. Who knows? The Dogs
might even treat you to your favorite libation at their after-
the-match get-together. ….

Scrum half Jason Host (right) retrieves the ball at the base of a
Kalamazoo ruck.

Recipe for a Summer Symphony

Take a large Bandshell
One authoritative Downbeat, and

About 75 Good Eggs.

Begin with colorful Allegro
When cool, sift in a generous handfull

of Pianissimo

Beat until frothy:
14 Violins

6 Violas
8 Cellos

Gradually stir in 10 Basses

Add some brass for tartness
About 5 Horns and

7 Trumpets

Mix well with:
4 Trombones and a few Tubas,

According to taste

Alternate with woodwinds;
3 Clear Clarinets
2 Oboes, and
Toss in some bassoons

Blend the entire mixture until smooth

For sweetness, sprinkle in;
1 Harp
A Keyboard
A few flutes and
A pinch of piccolos

Fold in the deep sounds of the
Timpani and add:

A generous helping of percussion
for some spice

Mix together and heat thoroughly

Set the entire mixture beside a sunset
On a warm, summer evening for

about 90 minutes

Add one rousing encore that leaves
feet tapping and hands clapping

Garnish with happy children

You will have a delicious Symphony,
Fit for a King!

By Marilyn L. Jones

An avid reader of Encore magazine, Marilyn submitted this poem
to be used in the May issue because it is about the summer outdoor
concerts of the Kalamazoo Symphony Orchestra, and her son has been
a percussionist with the KSO for many years. Although busy attend-
ing most summer concerts, Marilyn has also written a book of poetry,
“One Lump or Two,” which is mainly about her life.
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“Here we are, deep in the
bowels of a cave, underwater,
in total darkness, feeling
our way single file ….”
Jan Underhill, with husband
Bob, has given a shared
hobby a professional twist.

By Patti L. Mindock
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Diving
by

Design

Jan Underhill and her
canine companion,
Mike Nelson, relax
under the Mackinac
Bridge after a dive in
the Mackinac Straits.



HE LITTLE GIRL sits primly at her
piano, dutifully practicing one of the
most famous water pieces in history,
the “Blue Danube Waltz,” by Johann
Strauss. Her mind wanders and she

begins to worry about an upcoming out-
ing to Lake Michigan. She is deathly
afraid of the water.

Fast forward a few decades and see
that same girl — once an avowed aqua-
phobe — with 100 pounds of scuba gear
strapped to her back, gracefully navigat-
ing the barren bones of a shipwreck 200
feet below the surface of Lake Michigan.

Jan Underhill, a local business-
woman who scuba dives for pleasure but,
professionally, helps her clients make a
big splash, grew up in the southeast

Grand Rapids neighborhood of Alger
Heights. She got along swimmingly as
the second child of four and the oldest
daughter of traditional, loving parents.
Janice Rae Start graduated in 1971 from
Grand Rapids East Christian High, the
daughter of Mary (a homemaker raising
four children) and Raymond Start, an
industrial engineer at Lear Siegler who
made a mid-life career change into the
entrenched, traditional Grand Rapids fur-
niture industry when he was in his 50s,
almost a natural for the son of Dutch
immigrants. His father came from
Groningan in the Netherlands as a young
man to settle in west Michigan and even-
tually retire as a master cabinetmaker.

A scholarship sent young Jan on
her way to Calvin College in 1971,
majoring first in art and then in English
literature. However, halfway through her
chosen curriculum, when her professors
tried to steer her toward teaching as a
career, she left Calvin “to pursue other

interests,” which included attending
Kendall College of Art and Design for
one semester, where she met her lifelong
friend, Chris Lichtenstein, owner of
Gallery 154 in Easttown. This renowned
local emporium is filled with an eccen-
trically beautiful mix of art forms
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Bob and Jan Underhill in their home library view
some of Bob’s recent underwater photography.

The ever-present pooch, Mike Nelson, and Jan
prepare to head off in the Underhill family Boston
Whaler for a dive in Lake Superior near Whitefish
Bay Harbor in the eastern Upper Peninsula.

Jan Underhill and cave diving instructor
Fred Berg exit Florida’s Suwanee River after
one of Jan’s training dives.
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ranging from traditional oil paintings to
jewelry, sculpture and photography. 

“When Chris and I both decided to
leave Kendall in 1976, some of the facul-
ty joined us, and we started our own art
school,” Jan notes. “Our friendship and
partnership grew into Monticello
Academy, located directly above the first
location for Gallery 154.” The area’s artist
co-op offerings were first displayed at
154 Lewis St., downtown: thus the name.
After a couple of years of offering mostly
evening classes, Monticello faded away,
but 30 years later, Gallery 154 lives on in
its current location, 1456 Lake Drive
Southeast in Grand Rapids. 

Kendall and Monticello were only a
couple of Jan’s testing of the waters in a
myriad of communications and art-relat-
ed ventures after high school
graduation — from creating graphic art
to jewelry design and a stint in textbook
publishing, then a smidge of interior
design, some commercial advertising,
sales, book-cover design, a Bohemian
bout with an art school and gallery, ulti-
mately followed by freelancing. 

Eventually, Jan obtained her bache-
lor of arts in history and art in 1979 from
Grand Valley State University. “While I
specialized in the Soviet Union, I also
indulged my love of all things historical,
spurred on by a mentor, GVSU American
history professor Lynn Mapes,” Jan
recalls fondly. “The art program offered
me a chance to refine jewelry design
techniques, and the incredible privilege
of taking private piano lessons from
Julianne VanderWyngaard rounded out a
personally fulfilling liberal arts educa-
tion.” Through it all, Jan managed to
keep her head above water financially by
working on freelance advertising. 

By 1980 her independent venture,
now known as J.R. Underhill
Communications, was launched, and she
celebrated her 25th anniversary in busi-
ness in 2005. Her focus is on graphic
design, art direction, and marketing.

“Helping someone define an opti-
mum image is incredibly rewarding,” she
stresses. “I enjoy getting a perception
from a business owner or individual of

Underhill
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how they want to be seen and what they
need to communicate in their specific
market. It’s amazing how many have
never really thought about that or ana-
lyzed it, so one of my skills is to help
each client get a grasp on how they want
to be presented to the world.”

With a vivaciousness and outgoing
personality that is barely contained with-
in her petite, not quite 5-foot-2-inch
stature, Jan Underhill projects her posi-
tive enthusiasm for whatever project or
cause on which she may be working,
whether it be volunteering to assist the
Kalamazoo Northside Business
Association with logo and website-image
work or creating a striking corporate
design.

Jan first heard about Bob Underhill
when he was selling typesetting at a
company competing with the Grand

Rapids typesetter where she worked
during college. “It was the last gasp of that
whole typesetting industry,” she notes.

They eventually ended up getting
acquainted at Baker Book House, the
publisher that made Jan the best post-
graduation job offer. Here, she focused
on book cover design, and Bob was a
supplier who sold typesetting services to
her. When Jan finally fell for him —
hook, line and sinker — she found out
he had another passion besides her: Bob
had been having a love affair with scuba
diving since 1964.

Some women have to put up with a
snoring spouse: Bob was a snorkeling
spouse — and an enthusiastic shipwreck
historian and diving expert.

Jan’s love for history and love for
Bob overcame a long-held water phobia,
and after they took the plunge and
eloped in July of 1986, she joined him in
the water, beginning with simple lessons.
“I figured it probably wouldn’t kill me to
train in a pool,” she laughs.
Appropriately, they spent their honey-
moon on Bob’s sailboat, which was
moored in Saugatuck.

The Underhills moved to Kalamazoo
in 1987, and Bob went back to college
to complete his degree in electrical
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engineering at Western Michigan
University. He currently works as a service
engineer for Grand X-Ray Supplies, a med-
ical imaging company in Grand Rapids,
traveling statewide to design and install X-
ray rooms or to service the equipment.

He enjoys his work and does it well,
but Jan says he lives to dive. “I married
an amphibian,” she quips, quickly
amending her statement, “No, he’s actual-
ly a fish. Bob is more at home underwa-
ter than he is on dry land.” 

Jan adds that she surprised herself
by learning to control her fear of water,
to avoid panic attacks and eventually to
work her way down to 200 feet below
the surface of Michigan’s Great Lakes to
see shipwrecks. “It’s like time travel,” she
says. “Seeing that piece of history under-
water is amazing and yet haunting. It is
definitely worth getting over the fear,
being uncomfortable and carrying that
heavy load of scuba tanks.” 

As a certified advanced technical
diver, Bob uses mixed gas in a series of

tanks that allows him to submerge
down to 300 feet as he explores
some of the newly discovered
wrecks found in the Great Lakes
region. 

The weight of dive equipment
is a factor for Jan. Strength training
to bulk up her muscle tone includ-
ed walking up and down stairs in
double tanks and doing squats with
barbells. She can now carry 100
pounds of air and gear. Deep under-
water diving requires toting heavier
loads due to the requirements of
mixed gas tanks, so Bob sometimes
dives with other deep-diving spe-
cialists, inspecting the more promis-
ing results of underwater searches. 

Thanks to their now mutual love of
“the life aquatic,” Jan has often been
tapped to design image work for water
sports facilities, dive shops and maritime
museums, to name a few. She semiannu-
ally produces the Diver’s Guide to
Michigan Underwater Preserves.

Jan and Bob have often teamed up to
work on dive projects together and enjoy
experimenting with the latest technology
for underwater still photography and
video. They are glad to assist with

Underhill

Oakley Sovereign, owner of a small marketing
firm in Grand Rapids, and Jan Underhill
commemorate their 25-year association.



One of a kind.
There’s no one quite like you, and we

respect that. Your life and your financial goals

are unique to you. That’s why our skilled

investment team responds to your needs

with a commitment to solid performance and

to personal service, as you define it.

Experience. Integrity. Success.

Registered Investment Advisors

259 East Michigan Ave., Kalamazoo, MI

269.349.0800   www.arcimc.com

59M A Y  2 0 0 6  •  E N C O R E

fundraising to continue the historical
documentation being carried on by the
Michigan Underwater Preserves Council,
based in St. Ignace, and other underwater
historians.

The mere mention of cave diving,
Jan’s most recent adventure, makes any-
one with even a touch of claustrophobia
recoil in horror. But for this splashing
spelunker, the nether regions of the earth
hold no terror. Jan’s Florida master dive
instructor, however, still makes her
quake. “Fred is an adorable Jewish gen-
tleman from Detroit who makes grown
men cry,” she notes. “He is a tyrant, but
he’s the best.” Jan’s petite frame is well
suited to snaking her way through the
cramped recesses of underwater caves.
Still, the demand for perfect buoyancy
control and panic control are challenges
for any size of diver.

“Bob and I are shipwreck specialists,
but in a cave is where those techniques
are refined,” Jan explains. “If you want to
be really good in the water, you go

through cave training in Live Oak, Fla.” 
The north Florida aquifer has a

large system of freshwater caves in
which to practice. For the final exam in
cave training, you must be able to carry
enough air to swim partway into a cave
system, set a marker, and then do a cir-

cuit where you return via another
entrance to find your marker. 

Jan explains further: “You do this
carrying three lights, two reels of line and
enough air to save you and a buddy. You
can stir up enough silt to totally blind
you, and you might not find your line or

Stacy Rogers of the nonprofit Professional Development and Training Center reviews progress Jan is
making on the center’s website.
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get out alive. The training is designed to
help you save yourself in all possible
worst-case scenarios.”

Think about all the ways you could
die in a cave. That’s what Jan had to re-
enact one-on-one with the aforemen-
tioned Fred in order to pass the certifica-
tion. “He was such a demanding instruc-
tor, the cave didn’t even scare me,” she
says chuckling. “In one final drill, we had
to pretend all our lights had failed and
that we needed to share one air supply.
Here we are, deep in the bowels of a
cave, underwater, in total darkness, feel-
ing our way single file with one hose
connecting us. We can’t use normal dive
hand signals because it’s pitch black, and
I have to lead us out.”

Jan said she did it perfectly, knowing
that if she made even the smallest mis-
take, they would surface later and “Fred
would quietly make me feel like a dog
that had just made a mess on the carpet.” 

Jan’s first cave experience was a pre-
sent from Bob for her 50th birthday.
“Other women get facelifts or trips to
Europe to mark the big five-oh,” she
laughs. “I got cave training, and I’m so
proud of making it through the program.”
She’s now fully cave certified. Or some
might think she’s merely “certifiable.”

Underhill uses the same intestinal
fortitude it takes for cave diving
when she must deal with busi-

ness challenges. Working solo has its ups
and downs as advertising dollars ebb and
flow with the economic tide.
Management changes at long-time client
organizations can cause an immediate cut
off of projects already in the planning
stages as new people bring in their own
freelance sources with which to work.
Jan’s client list includes many industrial
clients, including Chem Link, Inc.,
Advanced Architectural Products in
Kalamazoo, J.J. Steel Inc., based in Battle
Creek, and Richwood Industries, Inc.,
her brother’s wood products manufactur-
ing and distribution company in Grand
Rapids. Logos you may have seen include
I-Med in Three Rivers, LVM Capital
Management in Portage and the Home

Underhill
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Expo and Parade of Homes event logos
for the Home Builders Association of
Greater Kalamazoo.

Until recently, Jan also produced the
outdoor campaigns and Welcome Home
magazine for the Home Builders
Association. She has designed scores of
book covers for the W.E. Upjohn
Institute for Employment Research and
has developed a medical illustration spe-
cialty. “I’ve documented surgeries and
other procedures for medical textbooks
and medical meeting posters, which also
brought a valuable perspective to med-
ical-practice marketing and patient edu-
cation,” she adds. 

Bob adds his own special touch to
J.R. Underhill Communications with
writing and research, photography, video
editing and CAD design skills. “He’s an
excellent writer and photographer, plus I
rely on him for all our video needs,” Jan
says. “He is currently in the midst of pro-
jects involving underwater historical doc-
umentaries capturing video and still
images as part of a “deep team” made
safe with his advanced diving skills. We
call our own historical shipwreck pursuit
‘Great Lakes Underwater’ and built a
website to showcase it. We bought a
small boat and spent several seasons div-
ing frequently, experimenting with the
challenge of capturing pleasing images of
Great Lakes shipwrecks, instead of some
of the dark, murky ones we’ve seen in
many venues. It continues to be a chal-
lenge.”

A piebald dachshund named Mike,
who is now 13 and wagged his tail at Bob
from a pet-store window as a 10-week-
old puppy, is the mascot for Jan’s own
corporate image, showing up in various
situations on her website, in her
brochures and other promotion parapher-
nalia. Since she has designed quite a few
strong pieces using basic black and white
with a splash of red, Mike’s distinctive
coloring fits right in. 

Mike also loves the water. While he
doesn’t actually leap into it, he travels
well on the dive boats, often perched
right up front, looking like a somewhat
squatter and much cuter version of the
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dragon a Norse Viking might have carved
on the prow of his marauding ship. But
this dog is a lover, not a fighter.

To finish the “tail” of Mike, his last
name is Nelson. Mike Nelson. One of
Bob’s dive buddies named him after the
character played by legendary actor,
Lloyd Bridges, the scuba diving star of
the popular 1960s television series, “Sea
Hunt.” He was Bob’s boyhood hero. 

When she gets the chance to come
up for air, Jan moves from the crisp and
creative professional office section of her
Westside, early-1970s, lodge-style home
to relax in the rest of the space. Most of
the house she has redecorated herself,
with striking floral wallpaper and furni-
ture and fabric accessories in rich, deep
shades such as cranberry, golds and
greens. The splashes of color, contrasting
with taupe and khaki — no blah beige
tones here — complement the warm
woods, eclectic art collections, bold
prints and a casual elegance theme
throughout her home.

The furnished basement is Bob’s
domain, with his office awash with nauti-
cal charts and maps, a video editing suite
and digital photography equipment.
There’s also plenty of well-organized
space to stash dive gear, air tanks, winter
Nordic skiing equipment, fitness
machines and other seasonal accou-
trements for this couple on the go.

Even after marking her 25th
anniversary in business, Jan says she is
still able to maintain her intense focus.
“The urgency of deadlines, my efficiency
and the basic need to make a living keeps
me on track,” she states. “I have a well-
integrated life.”

Never one for merely skimming the
surface of any endeavor, Jan Underhill
continues to jump in to embrace new
communications technology, such as
mastering website design and installing a
wireless home network to keep her busi-
ness current. Her future plans include
working with a new regional advertising,
marketing and public relations consor-
tium. No official announcement yet on
the precise depth of that talent pool. Jan
is still waiting to get her feet wet.

Underhill
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pregame commentary. His questions
probe the previous night’s lineup, which
Riordan had rearranged drastically. Joe
says: “Fran sent a message to this team
that he will do whatever it takes to get a
win, and it came out perfect with
Pirman’s homer. Sparky Anderson used
to do that with Detroit.” After the meet-
ing, Riordan and Crawford shower and
change into fresh game uniforms. 

6:00 p.m. Out on the field, Joe
greets the batboy. “Shake hands,” Joe
says to the 8-year-old with the gentle-
ness of a mentor. “We have the youngest
batboys in the league,” Joe says. “Other
general managers make fun of me. ‘Take
a picture of that kid. Those are his first
steps,’ they tell me. There’s a risk
involved. A batboy is a big part of the
game, but it’s an experience of a lifetime
to be in the clubhouse and the dugout
with professional athletes.” With a dif-
ferent batboy, or batgirl, each game, the
Kings have granted that opportunity to
hundreds of Kalamazoo children. 

Game Time

6:35 p.m. A moderate breeze stirs
the Stars and Stripes atop the center
field flag pole as 4,100 fans sing the
national anthem. The Kalamazoo Kings
take their positions on the field. Father
Robert Consani of St. Monica’s Catholic
Church throws out the ceremonial “first
pitch.” The home plate umpire yells:
“Play ball!” And Joe Rosenhagen strides
the length of the home team dugout on
the first base side of the field, flinging
Frisbees into the stands. The fans love
it. The visiting team scores four runs in
the first inning.

Bottom of the first. The umpire
retrieves a foul ball for the ball boy.
“Hustle up. Let’s go. That’s your job,”
Joe yells. His voice is kind but firm,
instructive. The Kings score three runs
in the bottom of the first. Score: 3 to 4.

End of the first. On the field, Joe
gives three checks, totaling $4,500, to
representatives of Knights of Columbus,
Girl Scouts, and Three Rivers Little
League as part of the Kings “Fun-

Raising” program. The Kings organiza-
tion gave away over $100,000 in 2005.

End of the second. Joe is on the
field for the Dizzy Bat Race and almost
gets run over by an errant participant. 

Top of the third. Joe mingles with
partiers in the Party Deck, making sure

the food is good and the fans are com-
fortable. 

Bottom of the third. Joe hands out
caramel corn to people in wheelchairs
who are sitting in a reserved area near
first base.

Top of the fourth. Joe makes his way

Rosenhagen
(continued from page 15)

Joe Rosenhagen extends a warm greeting to Gabe Gass, a wheelchair-bound fan who takes advantage
of a special viewing area near the field.

Young fans run the bases after every home game. Here Joe supervises.
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changes in the markets or your personal 
situation. To schedule a complimentary 

portfolio review to help ensure your plan 
is designed to meet your needs no 

matter the markets’ ups and downs, 
please contact me today.
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157 S. Kalamazoo Mall, Suite 400
Kalamazoo, MI 49007
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through the stands, passing out promo-
tional shirts, miniature Frisbees, lanyards
and other gifts that have been donated by
the Kings corporate partners. 

Bottom of the fourth. Behind home
plate, Joe leads bleacher seaters in a
rousing round of “If You’re Happy and
You Know It, Clap Your Hands.” The
Kings score two runs and lead 5 to 4.
The fans are happy.  

End of the fourth. Joe is on the field
again, cheering youngsters who are get-
ting wet in the Water Balloon Toss. Mike
Rafferty, a volunteer, says, “Joe and the
Kings are like peanut butter and jelly.” 

Top of the fifth. Joe hangs out in
the dugout. “I’m not 100 percent in the
game tonight. I’m up in the stands,
doing all that other stuff. I don’t know
where we are in the lineup,” he says.
The visiting team scores two runs, and
the Kings are down by one: 5 to 6. 

Bottom of the fifth. Ryan and Kelly
Carroll, the Kings in-game promotional
coordinator, hand out free hotdogs and
hamburgers in the stands. Joe reminds
the Kings public address announcer to
thank various community groups who
have come to the game.

Top of the sixth. Joe buys a Kings
cap for a boy of about 8. 

Bottom of the sixth. Joe passes out
promotional flyswatters, some of them
with a friendly swat on the recipient’s
rump. The Kings score one run, and the
score is tied 6 to 6. 

Middle of the seventh. With micro-
phone in hand and a host of youngsters
gathered around him, “Uncle Joe” leads
everyone in a lusty rendition of “Take
Me Out to the Ball Game.” “Just leave
your kids here. We love ’em,” he says to
parents. 

End of the seventh. Kelly and
intern Liz Hank hold the ends of two
stretch bands on a huge slingshot as Joe
pulls the stirrup back six feet or more,
then lets go, launching rolled t-shirts
high and far into the stands where fans
wait with arms outstretched like the
beaks of hungry bird chicks.

Top of the eighth. Joe finds a little
girl to whom he had promised a pink
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bat. She had already gotten one from
Sue and displays it with pride.

Middle of the eighth. Joe stands at
the gate next to the Kings dugout and
shepherds dozens of youngsters onto the
field for the Gator Dance. When the
dance is finished, Joe hustles the chil-
dren off the field. The game continues
without delay. 

Top of the ninth. Joe moves to his
“lucky spot” in the dugout. 

Bottom of the ninth. Game tied 6 to
6. The first two Kings get on base. The
start of a rally. “I’ve got to find more
stuff,” Joe yells, running from the
dugout. At Sue’s souvenir stand, he grabs
Kings grocery bags, Frisbees, and inflat-
ed beach balls. He races into the stands,
tossing them to the fans, generating a
ruckus. Ryan grabs Joe’s attention. The
umpire is running out of baseballs. Back
in the dugout, Joe is pacing, scraping the
ground with his feet. “I want a win for
this crowd.” The bases are loaded with
Kings. Two outs. The count is full at 3-2.
The runners will be moving with the
pitch. “I’m pumped right now,” Joe says.
“I want a base hit. A passed ball. A wild
pitch. A balk. I don’t care. There’s a lot of
ways to score from third base.” The fans
are shouting, “Let’s go, Kings! Let’s go,
Kings!” The visiting manager walks to
the mound to talk to his pitcher. The
umpire yells, “Time out!” Joe scurries
from the dugout. “It’s promotion time!”
he yells to Kelly and Ryan who have
seen him and come running. “Put any-
thing up. Keep them cheering. Kelly and
Joe hurl more promotional items into the
stands. Back on the field, the Kings
shortstop, Jason Sullivan, hits a one-hop
grounder to the left of second base.
Daryl Blaze on third streaks for home.
The shortstop races to field the ball.
Donny Burkhalter, the Kings designated
hitter, at 6-foot-4 and 275 pounds, the
biggest, slowest guy on the team, lum-
bers from first toward second. He’s close.
He’s straining. The shortstop flips the
ball toward the second baseman. The
small, seamed orb slo-mos through the
air. Donny slides. He stretches. He
touches the bag. The ball reaches the

second baseman’s glove. The ump
spreads his arms, palms down. “Safe!”

The Kings win: 7 to 6. Joe yelps
with joy. The Kings rush from the
dugout and swarm around Donny. Joe is
right there with them. “Donny’s huge,
but he busted his butt,” he shouts. 

Victory and on the Road

10:00 p.m. The leaping on the field
and thunderous applause from the
stands die down to the afterglow of vic-
tory. Players move to the space between
the first baseline and dugout, auto-
graphing fans’ jackets, caps, baseballs,
gloves, programs and other souvenirs
— a nightly tradition. Behind them, a
hundred or more children, some barely
big enough to walk, run the bases. Joe
stands at home plate, holding each by
the shoulder, then releasing with a pat
on the back when the previous child
has a sufficient lead. Chris Peake, the
Kings community relations director,
helps keep kids on the base path. Kelly
waits for them on the other side of

home plate, ushering them to delighted
parents and reminding those who want
to do it again that they can only run the
bases once per night. 

10:15 p.m. The field is empty of
children. Joe stands near the first base
line, microphone in hand. His voice
comes over the public address system,
inviting everyone to come to the out-
field, the optimum location to view
post-game fireworks, a Friday-night tra-
dition: “Thank you, everyone. Be
patient. Be kind. God bless.” 

10:30 p.m. The stadium’s mercury
vapor lights come on slowly as pungent
gunpowder lingers in the air. Many of
the 4,100 fans are just now leaving the
ballpark. Joe races ahead of them to the
parking lot. There, he directs traffic.
Drivers and passengers respond with
“Good game, Joe.” “Thanks, Joe.”

Joe and Arnold then carry a food
vending sign from the park’s entrance
into the clubhouse. 

Joe, Fran, and Wes jest in Fran’s
office. What a game!

11:15 p.m. Joe returns to his office.

Rosenhagen

Standing atop the Kalamazoo Kings dugout, Joe flings Frisbees into the stands to get the fans cheering.
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Sue, Lucy, Becky, Ryan, Kelly and Mike
join him. This is the entire clubhouse
crew, the smallest office staff in the
Frontier League. In five years, they’ve
earned the league’s Organization of the
Year award three times. 

11:20 p.m. The phone rings. “Who
can that be?” It’s the Evansville general
manager who wants Joe to e-mail the
Kings roster. Joe is Internet deficient,
and Ryan fulfills the request. “The fans
were really into the game tonight,” Lucy
notes. “I love that so many stayed until
the end,” Joe says. “The number of kids
running the bases after the game was
great,” Sue adds. 

12:00 midnight. The Kings are on
the bus. Joe makes his way up and
down the aisle, thanking each for a
great game. Spirits are high. Suds
Sumney sits near the front. He’ll travel
with the team and file a report for the
Commercial Express newspaper in
Vicksburg. Joe would love to go with
the team. Standing outside the bus, Sue
knows this, too. She says so to Lucy,
who nods. Both wear wan smiles. Suds
asks Joe if he’s going to Evansville. “No,
I’m going home with my wife,” he
replies. 

12:15 a.m. The bus exits Homer
Stryker Field on schedule, its taillights
merging with a few cars on King
Highway. Joe, Sue, Lucy, Chris, Kelly
Ryan, Arnold and Mike re-enter the
clubhouse, turn on the security system
and turn off the lights. It’s the end of
another day on the job.
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just very simple things. If you respond
quickly back to an e-mail, you need to say,
‘Dear So and So.’ You can’t just answer the
e-mail. If you don’t address it to them, it is
a real slap in the face, an insult. 

“And traditions are really important
to them. We hear a lot of: ‘We do it this
way because we have always done it this
way.’ Probably the biggest issue between
the Americans and the French is that we
are very literal and blunt, and they’re very
emotional and descriptive.

“You need to make sure that you
understand that you don’t get anything
done in a meeting. You get things done
before the meeting, you talk about what
you are going to talk about, you make
sure everybody understands what you are
going to talk about, and then after the
meeting you agree to what you are going
to do, but you don’t get any of that done
inside the meeting.” He laughs a bit at the
concept that seems so unproductive to
Americans. 

“We think of this (global business) as
being really unusual, but the reality is that
Western Europe has been doing it for
years. If you look at our company, our
managing director in France is Irish, and
the guy I went to train is from the UK,
and the guy that works with me lives in
France, was born in Belgium and is
Italian. A company I just went to in
Dubai (United Arab Emirates) has two
locals: One guy owns it and the other is
the assistant. Everybody else that works
in the company is not from the UAE.

“And in certain companies, it is very
common here, too. The reality is you can’t
just sell to a market any more. You have
to be in that market, and you have to pro-
duce certain things in that marketplace.
We are in Brazil because there is a 47 per-
cent tax duty if you import items, so we
have to be there. If you are not there,
manufacturing, then you are not going to
sell your products.”

ike thinks of all the hours of 
his life spent on planes. He 
laughs a little remembering

some of those flights, noting that people
begin to look pretty familiar after a while,

M

Isch
(continued from page 24)

Pleasin’ the Palate
(continued from page 34)

(continued from page 10)

Constructed in 1943 by Robert M. Cook,
the barn that is now the Barn Theatre is the
home of Michigan’s oldest resident summer
stock theater, where actors perform consecutive
productions of a variety of shows. Use of the
barn for dairy-farming, its true purpose, was short
lived when in 1946 the Village Players, as the
theater company was called, began renting the
structure for its productions and purchased it in
1954. Incorporated as the Barn Theatre on July
12, 1949, the company became an equity (union
of professional stage actors) theater in 1951. To
date, the company has played to over one million
patrons and has performed over 300 plays and
musicals. Visit the old “dairy” barn this summer
for a delightful evening of entertainment and fun!

Internet at www.michiganwines.com. 
Most quality Michigan wines are still

considered a bit of a novelty, sold primari-
ly to residents and tourists. This
perception is changing as Michigan
wineries gain distribution in other states
and, in some cases, European markets.
These wines have shown well in national
and international wine competitions.

“The progress so far has been impres-
sive. I certainly did not expect to be so
smitten by red wines, and I most definite-
ly will be back,” wrote Tom Stevenson,
one of the world’s most published wine
writers in Decanter magazine following a
visit to several wineries.

Now perhaps in its adolescence, the
state’s wine industry still has some grow-
ing up to do. However, in just three
decades of producing European-style
wines, this kind of international recogni-
tion is a remarkable advancement. 
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both airline staff and customers. “Eight
to 10 months ago we sold a large project
to a company in Namibia, a tiny country
in Africa that has a zinc mine. I was sitting
with the director of that company when
we flew home. He was Dutch and has also
spent a lot of time in lots of countries.”

The downside to all this travel?
Mike says thoughtfully that Heather
obviously is left to attend to the house-
hold responsibilities by herself. “And
you miss a lot of stuff — with the kids
being younger.”

The children agree that being with-
out their dad isn’t much fun, but, with
maturity, they seem to understand and
accept the situation, although Elijah
admits that he and his sister seem to fight
more when their dad is out of town.

“This would be a perfect job if the
kids were older and out of school. I
could go regularly for a month or two at
a time because I could take Heather
with me if we wanted to. But now, I
travel pretty hard: Usually when I hit
the ground I start doing business.” He
recalls that at the end of 2004 and the
beginning of 2005 he was in China for
over four months, resulting in a lot of
flying back and forth. 

The not-so-businesslike, soft side of
Mike materializes as his children rattle
off all the items he has brought them and
Heather from his travels. Trinkets, mostly,
like chopsticks, Chinese fans, food treats,
dolls, decorative boxes, tea sets, a horse
collection, and other thoughtful memen-
tos, many gifts from customers.

But Elijah’s pride and joy is clearly
his money collection, which he swiftly
procures from his bedroom. He dumps
the contents of his special wallet, full of
brightly colored bills and unusual-look-
ing coins, and rattles off the various
locations from which the items came. 
He is fully aware that a large, valuable-
looking bill is actually worth very little.
One could surmise that young Elijah
has already begun to prepare for an
eventual career that, with trends as 
they are, is apt to be like his father’s.
International business, more and more,
will become the norm.

INDEX TO ADVERTISERS

Absolute Video Productions............................18
Alfieri Jewelers ................................................43
Allen Edwin Homes ........................................11
Arcadia Investment Management Corp ..........59
Barn Theatre....................................................22
Borgess Health.................................................25
Bravo! ..............................................................14
Bronson Healthcare Group ...............................3
Comfort Inn & Banquet Center......................42
Constance Brown Hearing Center ..................51
Cornerstone Office Systems............................60
Creekside Business Center..............................33
CSM Group .......................................................5
CTS Communications, Inc..............................34
Data Constructs ..............................................50
Dave’s Glass Service ........................................35
DeHaan Remodeling .......................................42
DeMent & Marquardt, P.L.C ...........................41
Susan Dennis, DDS .........................................67
DeYoung Landscape ........................................56
Dobbs Optical .................................................43
Douglas & Son................................................61
A. G. Edwards ...................................................6
Fifth/Third Bank .............................................45
Food Dance Cafe.............................................24
Fountains at Bronson Place ............................60
Framemaker ....................................................44
Gilmore Car Museum .....................................31
Gilmore Enterprises ........................................19
John Gilroy Photography ................................60
Greenleaf Trust..................................................4
Griffin Pest Control.........................................51
Harbour Bay Furniture....................................21
M. Harrell & Company...................................23
Heilman’s .........................................................62
Heritage Community ......................................20
Hiemstra Optical .............................................44
Hospice............................................................32

IdUN Spa & Salon ..........................................22
Irwin Union Bank ...........................................70
Jansen Valk Thompson & Reahm...................65
Just Good Food ...............................................69
Kalamazoo/BC Airport ....................................49
Kalamazoo Community Foundation ..............63
Kalamazoo Custom Kitchens..........................57
Kalamazoo Foot Surgery .................................13
Kalamazoo Neuro Institute .............................72
Kalamazoo Symphony Orchestra ....................57
Kalamazoo Valley Community College ..........21
Keystone Community Bank ............................50
Kirshman & Associates.....................................2
Kooper’s Marine ..............................................56
K-Valley Orthopedics ......................................48
Langeland Family Funeral Homes..................62
George Mack, M.D. .........................................67
Magnuson Leonard Dental..............................12
Millennium Restaurant Group........................58
Miller Auditorium...........................................71
Miller Davis.....................................................10
Nord Jewelers..................................................18
Oppenheimer ..................................................31
The Park Club.................................................28
Parkway Plastic Surgery ..................................65
Julie K. Phillips, Attorney ...............................44
Plastic Surgery of Kalamazoo, P.C...................61
Portage Printing ..............................................62
Radisson Plaza Hotel.......................................11
Raymond James & Associates.........................14
Raymond James & Associates.........................65
Salut Fine Wine & Spirits...............................68
Thomas J. Saewert, DDS .................................23
J. Peter Schma ...................................................5
Silk Road .........................................................29
Sledrunner Financial.......................................51
South Street Cigar & Wine .............................52
Yeta’s ................................................................23



Guess
WHO

Answer to

Cori Terry

Brooklyn-born Cori Terry founded Wellspring/Cori Terry &

Dancers in 1981. Now berthed in the Epic Center after 16 years in

the Park Trades Center, Wellspring/Cori Terry & Dancers contin-

ues to thrive in a community many would say is too small to sup-

port a professional dance company.

Terry, founder and artistic director, inherited her dancing

genes from her mother, who took the art form seriously. As a teen,

Terry’s interest in modern dance blossomed while on the campus

of the State University of New York at Stony Brook. While a stu-

dent there, she met one of the pioneers of the mode, Erick

Hawkins.

Fully converted, Terry left college and headed back to New

York City to complete her dance training. Then, after six years

with Hawkins’ company, in 1980 she accepted a one-year, artist-in-

residence position in the Western Michigan University Department

of Dance. A Kalamazooan ever since, she received her bachelor’s at

WMU later that decade.
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Costume courtesy of Timid Rabbit Costume Shop

Terry also actively practices her other profession — that as a

“rolfer” — from another downtown office. As a Certified Advanced

Rolfer™, she employs the techniques developed by Dr. Ida Rolf to

assist clients needing to unwind chronic strain through natural

ways of being, standing, expressing, feeling, and moving.

She and husband David Anderson are “downtowners,” mak-

ing their residence in the Stuart Avenue neighborhood. Their

immediate family includes four daughters who live in Oregon,

California, Washington and Texas.

Free time for Terry is taken up by walking the family dog or

doing crossword and sudoku puzzles.
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Your Imaging Leader.

KNI/Southwest Mighigan Imaging  . 1700 Gull Road  . Kalamazoo, MI 49048  . (269) 342-1099  . www.kniimaging.com

First MRI in the region. First to go filmless.

First to be JCAHO accredited. First to

transmit images over the internet. Virtually

every MRI advance in Southwestern

Michigan has been pioneered by KNI. Now

serving the region at two locations, includ-

ing the new NeuroInstitute of Southwest

Michigan, KNI brings you the first and only

open MR magnet in the region. Improved

comfort for patients. Great diagnostic

information for physicians.

Philips Panorama 1.0T MR system
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